WRITE YOUR STORIES 
IN YOUR OWN WAY 


By Newbery Award Winner MEINDERT DeJONG 


The Paradox of Travel Writing 


RALPH FRIEDMAN 


The How of Suspense in Fiction 
LYNN CLARK 


Interviewing by Mail . . . What Editors 
Are Buying Now . . . Contests and Awards 


Market Lists: 
Travel 


Farm Magazines 


AUTHOR 


Novels Religion 

© Poetry © Autobiography 
Short Stories Essays 

© Juveniles ® History 

Drama Americana 

© Mysteries ® Biography 


Let Pageant Press give your book the 
benefit of the biggest book-buying sea- 
son of the year! ACT NOW ... it takes 
several months to edit, design and pro- 
duce a fine book. And early plans must 
be made for bookstore contacts, auto- 
graph parties, national advertising, book 
reviews, publicity, direct-mail circulariza- 
tion, displays, and radio and TV contacts 
So send us your manuscript now. We will 
submit a report regarding its merits, pub- 
lication possibilities and costs within 
one week. No obligation 


National Advertising 
Guaranteed for Every Book 


In addition to our nation-wide publicity, our paid 
advertisements in book review sections such 
The New York Times, New York Herald Tribune 
and Saturday Review go into millions of home 
and result in bringing your book to the attentior 
of a wide public. Our trade advertisements in 
Wilson's Library Bulletin, Retail Bookseller, Pub 
lishers Trade List Annual, reach thousands of 
bookstores, libraries, schools and colleges. For 
books of particular interest to certain groups, we 
also advertise in specialized publications such a 
Presbyterian Life, Navy Times, Christian Herald 
Sports Digest, Bridge Bulletin, Profitable Hobbi« 
and many others 


YOUR BOOK 


WANTED: Manuscripts like these 
for Pre-Christmas Publication: 


® Science © Travel 
© Philosophy ® Humor 
® Economics ® Sports 
Sociology Politics 
® Business ® Medicine 
Education Research 


How to get 


It pays off in ROYALTIES 


If you have a good selling book our 40 
royalty will mean a great deal to you th 
Christmas Nine f ur new authors have 
already earned $18,750 

$4500 to John Lavin for A HALO FOR 
GOMEZ 


$1300 to Margaret Lynch Capone for SO 
YOU'VE JOINED A CLUB 

$2100 to Sidney Silodor for SILODOR SAYS 
$750 to Lan Leneve for sale of reprint 
rights to HELLO, SPORTSMEN 

$1900 to Bob McKnight for STRAIGHT 
PLACE AND SHOWDOWN 

$2600 to Jay Little for MAYBE—-TOMOR 
ROW 

$2200 to Dr. Rolf Alexander for CREATIVE 
REALISM al British rights ld 

1000 books sold before publication of WISE 
OR OTHERWISE by Dr. Maurice Sachnoff 
$1000 royalty 


: FAD 
2000 ¢ ks sold before publica f FEAR 


NOT MY SON by Jack Piner ($2400 royalty 


** FLASH ** 


$1600 CONTEST 
FOR BEST BOOKS OF 1956 


Ten cash prizes. We are looking for 
new talent and possible best sellers 
Write for simple rules. No entry 
fee. Send manuscript to: 


Seth Richards, Publisher 


: ee FREE BIG BOOK fully explair Pageant Pre: uccessful 
vot H formula that has helped over 500 authors to win re ynitior 
Tells k ire rejected which books to publist 

to type manuscript how to proofread 


how 
and 
Absolutely 


» protect your royalties and subsidiary rigt 


FREE. Write Today. 


PAGEANT PRESS INC. 


130 West 42nd Street Dept. AJ6 New York 36, N. Y. 
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f Topeka Building, Topeka 
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for 2 years, $2 for 


ed envelope Due 
AUTHOR & JOURNALIST assumes 
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Palmer Graduate 
Now Leading Author 


A. E. Van Vogt, one of the all-time 
yreats in science-fiction, write Your con 
tin nelr m 
first wr t 
back ent 
ncome has been fron irse 

excellent ertair in my 

career 


Let’s Find Out 
If You Can Make 
Real Money Writing 


Phe tact that vou are reading “\uthor & Journalist 


indicates that vou have ambition to succeed—to deve lop 


vour ability to write for the really big money. Lots of 
ore. people have succeeded and we proud of 
the fact that over the last 37 vears we have trained so 
many Of them 


So Little to Lose, So Much to Gain 

Writing is not easy. You know that! And learning 
to write for big money is even harder Sutaif vou have 
the latent ability. and if vou are prepared to give the 
Palmer course evervthing vou've got, then we mav be 


able to accomplish worthwhile results working together 


Learn from Professional Writers 

Your instructor, a professional writer himself, will 

find out if vou can make it! Tf vou can’t it will show 

up quickly and well tell vou and cancel vour enroll 
| 


ment if vou wish almer training is attested to 


housands of our students and graduates, as well as 
endorsed by tamous authors such as Rupert Hughes 
Graham Doar, Katherine Newlin Burt. and others 
Earn While Learning At Home 

Many Palmer students earn while learning, receiving 
small but welcome checks for material that mav_ be 
turned out quickly, provided the writer has the ability 
ind is prepared to study the technique Phen, Palmei 
training is and prepares the student for not 
just one field of writing, but for all short stories 
mysteries, atticles, radio, Television, Motion Pictures 
ind vou learn at home 


First Step Is Yours 

There's only one wav to find out how we can help 
vou get inte the big money The first step is for vou 
to send tor free booklet explaming the unique features 
of our complete instruction for all fields of creative 
Writing, and for free typical lesson material showing 
how we make it easier to learn. If vou have a sincere 
desire to make good money writing. and want to find 
out if vou are one of those with the potential for an 
exciting future, write today don’t waste any more 


Chinne 


PALMER INSTITUTE OF AUTHORSHIP 


Desk G-66, 1680 N. Sycamore : 
Hollywood 28, Calif. 


for Veterans 
Since 1! 
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Approved: National Home Study Council 


LS 
Palmer Institute of Authorship 
1680 N. Sycamore 


Hollywood 28, Calif., Desk G-66 
Please send me free booklet The Art of Writing 


able Stories and typical lesson material explain- 
na how | may make the most f my writing ability 


City Zone tate 


Please print clearly. Veterans: check here 


LOLOL 


WRITER’S WORKSHOP 
BY CORRESPONDENCE 
Television - Plays - Short Stories 


The world-famous Egri Method of Dramatic Writing for 
professional and beginning writers. Work in your home 
inder the personal direction of the master teacher 

author of The Art of Dramatic Writing Simon & 
Schuster, 6th printing. “This book will live through the 


Pascal! 


Collaboration and Criticism Services 


EGRI COURSE 2 Columbus Circle 


New York 19, N. Y. 
1930 


Lic. N. Y. State 


Established 


WANTED 


MEN— W OMEN 


TRAIN TO WRITE FOR TELEVISION 
HOME STUDY COURSE 
By Eric Heeth 
Study right in your own home and keep your 
present job while preparing for a TELEVISION 
WRITING CAREER. WRITE TODAY for FREE 
descriptive folder. (No salesmen will call on you.) 
AMERICAN TELEVISION INSTITUTE 
Dept. AJ. 

98 Stevenson Street, San Francisco 5, Calif. 


IT 1S HERE — THE PLOT GENIE 
THE MAGIC PLOT BUILDER! 


by editor 
uccessful 
ve markets if 
can furnish 


educators 
used by 


Endorsed by leading 


# not 


nal 


types now 


é r General, Romance 
rt Story, [ and Comedy. Each 
f the PLO GENIES is complete in itself and each 
priced at $10.00. 10 jiscount allowed if cash pa 
for the entire PLOT GENIE serie 
Write what the editors want Get YOUR share of the ed 
or checks Send in your order today for the PLOT 
GENIE you need. Money back if returned within 10 day 
f you are not satisfied 


ERNEST E. GAGNON CO. 
Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


SATISFIED WITH YOUR SALES SO FAR? 


If not why not try us? Our friendly, personal serv 
ice will help you as it has helped others. One of 
yur book sales to the Macmillan C became a 
best seller 

We need your stories, articles and novels to meet 

Publishers’ demands. 

Fees: $3 for short scripts to 3,000 words; $10 for 
novels to 70,000 words. Commission: 10%. Re 


turn postage required with manuscripts 


MANUSCRIPT BUREAU 
New York 38, N. Y. 


LLL 


154 Nassau St. 
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What Readers Say 


Book Manuscript Experience 

D. L. White of Hawthorne, Calif., is right about 
thie Slipshod business methods of some editors. 
simila experiences my attempt to 
market the biography of an outstanding public 
school educator who understood every phase of sec 
ondary education. This project required 15 years 
research before it was completed 

\bout cight months ago, a friend, well-known in 
central and southern California, traveled to New 
York and while there met a prominent publishe: 
nationwide 


who is thoroughly familiar with the 
criticism: directed “modern” public education 
Phis contact resulted correspondence — be 


tween the publisher and me. 1 carefully explamed 
the type of material in my manuscript and told: the 
language that the principal 
activities in school work as described in the 
raphy took place at Los Angeles. 

I did that to save myself the expense of sending 
the manuscript to him and paving for the cost of 
In other words, | could not 
him unless was 


publisher plain 


biog 


sending it back to me 
afford to the 
really interested in publishing such a biography 


send story to he 


His editor-in-chief wrote to tell me to send the 
manuscript “by all means” and said he would in 
vestigate the possibilities of sales to the “trade” 
and take in consideration my offer to work on a 
prepublication sales campaign. So I shipped my 
manuscript promptly, and waited nearly thre 
months for a report. Then T wrote and asked him 


to return the biography if he could not come to a 
decision, 

Iwo or three weeks passed and lhe 
that my material Closely restricted 
geographical and readership sense for acceptance 
He didn’t have to read the biography to come to 
that conclusion. AIl he had to do was to read my 
letter of explanation. 

In fact. 1 do not believe 
took the time to read my Manuscript 
returned to me. nearly four months from 
I sent it. the box in which it was originally packed 


Wrote to 


was too 


one im that offre 
When It Was 


thre 


any 


date 


had tissue paper stuting where [Thad placed 
this to kee p the many pages in one position. Two 
strips of paper, pasted lengthwise and crosswise, 
round the typewritten pages, were still in place 
except for a tear across the top. 

This experience and others have taught me a 
lesson. Like Mr. White, [ “can’t kick the writing 
habit anv more than a dope addict can stop. his 
craving” but To am learning how to steer clear of 


editors who will not be on the level with unknown 


writers 


For Simultaneous Submission 

The letter of D. LL. White in your March 
deserves a solid) gold) medal from the of 
Liberty Society, the Voice of Freedom thre 
srotherhood of Cow Path Deserters. It was. re 
this writer that at kindred 
for ve One of articles 


Isstle 


and 


vealed to least one 


CNISTS, 
(evervwhere 


ars ago WN 


Spirit 
reyected, of course!) posed the same 
question: Why should not a producer of written 
work dispose of his product in the same fashion as 
do producers of any other sort of produce: 

Does the manufacturer of mousetraps offer his 


wares to but one prospective purchaser at a time, 
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The Inside Story of Subsidy Publishing 


@ Indispensible reading for everyone who has a personal or 
professional interest in books, writers and publishing. 


@ What to look for in author's contracts with publishers. 
@ Do's and don’t’s on how to find a publisher and what 


to sell him. 


© Why important publishers are paid to publish books. 
e Why book reviewers write favorable or unfavorable 


reviews. 


@ An expose of literary sharks and allied racketeers. 
The Rogue of Publishers’ Row 


by EDWARD UHLAN, President of Exposition Press 


Books 


Macmillan Anchor 


y (wit 
Doubleda Hanover 


Garden City 
“wall (with 328 
Whittlese) House): - 
Harper «it Pp. B. Hoeber). 
iT} 
Exposition Pre 


Allyn 
all (W with 


New Brochure — Free! 


Read the complete story of 20 years of 
successful publishing in our new illus- 
trated brochure, You Can Publish Your 
Book. Contains vital information about 
publishing, publicity, sales, for every 
writer... Write for your free copy today! 


Reviewers Say: 


“| wish to recommend (it) to everyone with 
a professional interest in books. You will 
all find much to challenge and amuse you 
in The Rogue of Publishers’ Row He 
declares war on frauds. He writes with 
pardonable cockiness since he began his 
business career with a capital of $15 (just 
to impress a blonde), and is now head of 
one of the biggest and most profitable 
firms in the field. He also writes very enter- 
And he has trenchant com- 
ments to make on books as reflections of 
life ds —FRANCIS LUDLOW, 

The Retail Bookseller 


tainingly 


Mr. Uhlan has written a hard-hitting 
lively book about his ventures, a book 
filled with comment about publishing in 
general in The Rogue of Publishers’ 
Row (It) is a dramatically factual book, 
one that can hardly go unchallenged. It 
is an exciting book in the same sense 
that Philip Wylie’s Generation of Vipers 

—4UGUST DERLETH, 
Tke Capital Times (Wisc.) 


was exciting 


Today there is a tendency to shut people 
up, and there is a strange timeliness about 
this message from Ed Uhlan, an echo of 
Tom Paine and all the pamphleteers down 
through the ages who simply wouldn't 
shut up.” —HENRY W. HOUGH, 

Denver Post 


Exposition 

Exposition Press Inc. 
“Dept. 65, 386 Fourth Avenue, 

New York 16,N.Y. 


. Name 
In Calif.: 9172 Sunset Boulevard, Address 
Hollywood 46 City 


|i vp, 1956 


386 Fourth Avenue, New York 16, N. Y. 


Enclosed find $ 
The Rogue of Publishers’ ‘ae at $3.50 each. 


Press 


oa 


. for ........... copies of 


Check here if you wish free copy of brochure 


Zone . State 
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|| 
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| Exposition Led the Field in "$5 
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WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
botter writer. THE CREATIVE ABILITY DE 


VELOPER is the new, totally different way of 
stimulcting and developing writing ability. You 
aren heleed t now exactly the kind of profes- 


sonal writing you can do best, and then to 
write articics, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to express yourself with 

the qualities edi- 


to write for pay 
freshness and vitality 
tors want 

As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 
eneray for writing, progress will be much easier 


"“Cyercome Inmertin—Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
bought a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 

the free booklet, “Your Way to 
Successful Authorship,’” that tells you about 
this new plan 


Use This Convenient Coupon 
The Simolified Training Course 
1819 Gilpin St., Denver 6, Colo. 
Please send me the free booklet; no cost or 
obligation 


Name 
Address 
City Zone State 


THE LOZIERS 


Pauline guides you in the novel and 
the drama. Will guides you in the 
short story and TV technique. Men- 
tion the branch of literature which in- 
terests you most and write for details 
to 


Will and/or Pauline Lozier 
Flushing 55, N. Y. 


134-25 Cherry Ave. 


wait for months for that one prospect's decision 
and thereafter try his luck with other single pos 
sible outlets? Does the publisher limit his offerings 
fo oa single reader, newsstand owner, or even a 
single distributor? does like heck! Mighty 
few manufacturers or publishers would exist if they 
followed so nonsensical a plan, Why, then, should 
producers of written work continue to follow a cow 
path laid out by the buying trade in ancient times 
when markets were few and such fools as were 
cursed by the writing bug could be forced to con 
tent themselves with garrets starvation in 
comes: 

Iam one writer who heartily favors addition of 
a duplicating machine to the equipment of every 
earnest: producer of any sort of written material 
intended for sale. Tf the work is anv good, it will 
sell somewhere. Tf not, why keep mailing it out 
lor vears to discover the fact? What) profit can 
there be in) following the same old) cow path 
merely to avoid offending crusty editors of thre 
type who are so dilatory and inconsiderate as to 
delay decision upon the work of a writer for an 
unreasonable length of time: 

Sensible business management calls for simul 
tancous submission to many prospects time lim 
itation of the offering and acceptance of the most 
advantageous of such offers as mav result 

PHoMAS Dwyer 
Davton, Ohio 

Has any writer ever had any luck with stimu 

taneous submission? Until editors are g 


accept the pian it won't work kad 


She’s Still Laughing 
The article, “Rejection Guaranteed.” by Richard 
Sargent, is tops in humor. lve read three times 
and Tm still laughing 
ia 


Pampa, Texas 


Those Sample Copies 
\s a publisher, Pam much concerned about the 
increasing requests for a “sample copy.” The 


writer says, “LT may be interested in subscribing t 


your magazine, but not before seeing a copy.” 

Any publisher is much flattered to get mail But 
it is not economically feasible to supply a “sample 
copy” to everyone who writes 

Most people who req ue st sample Copies don't 
have the courtesy even to enclose a stamp to cover 
cost of mailing. Why: Why do people take it fon 
granted there is no cost involved in sending sample 
How about time. and effort: 

Grorck Q. Lawts 
Publisher 
Comedy World 


copie sr ost’? 


New York, N: 


Where Is Les Bingham? 

Labor's Datly received an article from a oman 
named Les Bingham ino Australia and we have 
misplaced his address. Since we presume that Mr. 
Bingham learned of our paper through your pub 
lication, we would appreciate your printing some 
notice requesting him to contact us, giving the 
gist of the article for identification purposes, so we 
can mail the check we are holding for him. 

TOrrrer 
7OL 4th St. 


Bettendorf, Towa 
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Contests and Awards 


The Atlan 
lh, Mitss.. Is 


StOTICS 
lished writers 


Itlantre 


8 Arlington St... Boston 
awards for “Atlanty 


words by unestab 
published in’ the 


\ccepted stories are purchased at the magazine's 


top tee, and at 
S750 and a second 
those adjudged best. 

Manuscripts may 
should have 


title page 


end of each vear a first prize of 
S250 are awarded tor 


submitted at) any time. 
“Atlantic First’ on the 


\Ibert Ralph Korn offers a prize of SLOO to hon 
or Poetry Day. tor the best poem not over 32 lines. 


Poems should 


submitted triplicate with a 


sealed envelope containing the writer's name 


( losing date 


Hook. 15d Pe: 


Previously Announced 


More deta 


sue of Nuther 
Avalon International 
ten prizes 


September | 


Foundation 
for published articles and editorials 


ineton, ¢ 
on highwas 
losing ate 


Central City 
Cleveland Place 


pl iv on 


STOL000 plus 


1c), January 


( 


Chicago 9, for 
SS.000. Closing 


Va 
Poronto, Ont 


novels by Canadians on 
Continuing Competition 


January, 1995 
Vodern Ron 

for true lite 

test closing every 


February 
Zondervan’s 


Contest 


Mich.. tor evaneg 


( losing date 


al 
closing ate /. 


Address Lane Van 
Mount Vernon, N.Y 


Alpine 


down. Closing date 
1956.) 


St.. IN: W Wash 


SOO, S700, S300, 


J. November, 1955 


Association, 1502 


Colo. for a romantic 


vold Colorado 


Closing date. July 1, 1997 


1255 8. Wabash Ave 
manuscript for children 


J. Mav. 1956.) 
University \ve 
of S5.000 each for 


Canadian theme 


Fifth Ave New York 


S1.000 down to Con 


next date, \ugust 


hristian Fiction 
Grand Rapids 


S4.000, S750. S250 


June, 1955 


read 10 days FREE! 


the Magic Key 


SUCCESSFUL 
WRITING 


by Maxine Lewis; Family Circle Fiction Editor, 
writer for Lifetime Living, Magazine Cigest, ete. 


There's $17 000,000) buried in brain—enough 
ateri i hel f short stor 

ie and radic 

ri lable material 


i er proved Lewis 
i ile step-by-step technique that 
tL how to create fre jour oun nation 

and erience the pieces editors are eager for 

Sample Contents from this 
marvelously helpful book 
@ how to load your imagination with basic experience on 
wh Duild stories 

@ how to take the ambulotory and other approaches to 


with the unconnected blob of prose that 


e 


mes to y ut of the blue 

@ how to use psychiatry n your writing 
@ how ton ur emotions produce story 
@ how t é ng asset 
@ how t 
@ techn e for priceless ability 

t v r ct 
e@ howt e for 
@ ways to train yo L Qu 
Cas in on wide-open field. Editors are starved for 
Leon ries, Many new writers are making $10,000, 
even 325.000 a vear often fron 

i Lhie \ in their spare tine 
Se ou can become a successful writer Mail 
Prentice-Hall, Inc., Dept. 5029-H1 
Englewood Clifts, New Jersey 
Send me The Maxie Key t Successful Writing 
for ivs Ise At the end of that time 
I either remit $34.95 in f ment ¢plus small 
Will return and owe nothing 

ty Zone tate 

SAVE. Send £3.05 wit ceupon We'll pay postage 
(Same return pr lene) 


w, the book f € write The author, Frank 
kson, ha { thousands of articles ‘bosed on > ies in this 
book, and has helped others to sell tr ands more. Says one 
writer For some 9 a that ae eman’'s ideas have 
been keeping my brea and margarine Order your 
w of tk b me and start writ 


ng to sell! $2.00 postpaid PERENNIAL PRESS, Dept. AJ, 292 
Lexington Ave., gg York 16, N. Y. 


Jung, 1956 


The Dark Continents of Your Mind 


DO YOU struggle for balance? Are you forever trying to maintain energy, 
enthusiasm, and the will to do? Do your personality and power of accom- 
plishment ebb and flow—like a stream controlled by some unseen valve? 
Deep within you are minute organisms. From their function spring your 
emotions. They govern your creative ideas and moods—yes, even your en- 
joyment of life. Once they were thought to be the mysterious seat of the 
soul—and to be left unexplored. Now cast aside superstition and learn to 
direct intelligently these powers of self. 

Accept this FREE book: Ler the Rosicrucians, an age-old fraternity of thinking 
men and women (nota religion), point out how you may fashion life as you want it— 
by making the fullest use of these little-understood natural faculties which you possess. 


This is a challenge to make the most of your heritage as a human. Write for Free Book, 
“The Mastery of Life.’’ Address: Scribe T.S.C. 


ROSICRUCIANS  (AMORC) 


San Jose, California, 
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Lhe Readers Digest, Pleasantville, N. Y., is re 
ceptive to ideas tor fresh and compelling articles of 
lasting interest. It uses 5-7 originals each month. 
Rates are $1,500 up for such articles on acceptance. 


Ac J 


Chatelaine, 481 University Ave.. 
Canada, is steadily in the market for 
around 5,000 words with strong appeal to women. 
“Romantic fiction,” sav the editors, “is a standby 
but some off-track stories are bought. The writing 
is important and real quality is sought. 

“There is a market here for novelettes up to 
15,000 words. Serials have not been used for some 
time but a suitable one will find a place.” 

Payment tor short starts at S350, 
for established writers. AIL payments are on ac 
ceptance, 
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Toronto 
stor ies ol 


Stories S400 


— At] - 
Friends, the all-picture magazine published) in 
the interest of Chevrolet and distributed through 
Chevrolet dealers, offers an excellent: opportunity 
to photographers of outstanding ability. The 
typical issue Contains 32 pages, about two-thirds in 
black and white, the rest in four-color. No text is 
used except for captions and introductions to. the 
picture stories. Phe material covers a 
of human interest. 

The rate of pay is excellent, and such photog 
raphers as Walter Chandoha, George Pickow, and 
Marguerite Johnson appear in the magazine. 


wide range 


From Editors’ Desks to 


You 


Photographers who feel they can make the vrade 
should query the editorial director, John Hl. Wat 
ner, 3-135 General Motors Bldg., Detroit 2. Mich. 

fee 

Good Western shorts under 3,500 words are the 
biggest current need of the Stadium = group ot 
magazines, reports Robert O. Erisman, the editor. 
The five magazines in the group are Best Western 
Magazine, Complete Western Book Magazine, 2- 
Gun Western, Western Novel and Short Stories, 
and Western Short Stories. Vhree of these 
been prominent in the field for more than 20 years. 

Address Mr. Erisman at Stadium Publishing Cor 
poration, 655 Madison Ave., New York 21. 

Man’y Magazine, formerly a bimonthly, is now 
published monthly. It is interested in articles of 
male appeal up to 4,000 words on a variety of sub 
jects including, adventures, historicals, Westerns, 
exposes, and medical stories. Payment for articles 
is from S150 up, photos §$10-$25, on acceptance. 
Query the editor, Phil Hirsch, at 444 Madison 
Ave.. New York 22. 


have 


— Ad] - 

Vechanix Illustrated, 67 W. 44th St.. New York 
36, is especially interested in success stories of small 
businessmen with an unusual consumer item on 
This magazine pays good rates up to S400 
for an outstanding article. 


SCTV ICE 


the Archer way. 


sold by Archer House. 


Inquiries and manuscripts invited. 


You supply the writing TALENT 
Well supply the publishing KNOW-HOW 


We not only produce a volume you'll be proud of — 
beautifully crafted, excellently edited and 
handsomely styled — but you get that “Extra Profit” 


All copies of the first edition, fully 
bound, belong to YOU, the author. 


YOU receive 60% royalty on all books 
You may take as many copies as you wish 
for personal use... at no extra cost. 


We welcome with pride our new managing editor: 


Mr. Fred Kerner, playwright, editor and author. ’ 
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Science and Mechanics, 450 FE. Ohio St., Chicago 
Il, has special departments on car servicing: radio, 
PV, and electronics projects; patents and inven 
tions; model crafts; electrical appliances; boats; 
gardening. It lays heavy emphasis on how-to mater 


ial and effective explanatory photographs on 
drawings. Payment is at good rates on acceptance. 
Don Dinwiddie is editor. 
Labor's Daily, 701) ith St.. Bettendorf, Lowa. is 


interested in obtaining Correspondents the 


Montreal, Toronto, New Orleans, Minneapolis, 
Boston, Pittsburgh, Denver, and Austin ( bexas) 
areas to furnish labor and civil rights news and 


features 
International 
Typographical Union, publishes much material in 
fields a column inch, 
SD fon photographs 

Address Al Feature Editor 
Ing as Correspondent im any of the areas mentioned 


newspaper. sponsored by the 
| 


these Pavinent is 


about sery 


Phe Mercury chain has moved to 527 Madison 
\ve New York. Thus group includes 
Queens Mystery Fantas and Scrvence 
Fiction, Mercury Mystery Book Magazine, and two 


Mercury, Publications and 


the Jonathan Press, both of which publish misters 


paperback subsidiaries 


books. The cham ois not to be confused with the 
Mer with which it has no connes 
tion 

le] 


Short stories dealing with Sports are accepted by, 
the National Son Alexandria 
Va.. which is published by the Future Farmers of 
America. Occastonalls pur 
chased but Sports subject matter as preferred 


adventure stories are 


Fiction should appeal to teenage farm: boys. and 


the leneth should be 1.500-2.500 words. Payment 


Is word on publication Lano Barron is 
editor 
ics 
Photographers who take firstclass pictures of 
farm oor rural homemaking scenes may find a 
market with Raval This publication 1s a 


section used. by 
Middle West. Detailed 
from the editor, Robert 
St... Aladison 3, Wis 


magazine many 
information iw obtainable 


Murphy, 20. N. Carroll 


newspapers in the 


le] 
lhe Refresher. P. Ow Drawer 
Gra. is the of the 
pans It is an attractive magazine with 
photographs in black and white and in color. It 
deals with a wide variety of subject matter 


Atlanta 
Coca-Cola Com 


1734 
house magazine 


of 
it with a company connection, much of it without 
While most of the material is) staflproduced 
kditor William Boring. Jr.. 
from freelance writers and photographers. 

Sheldon A. Mix, editor of the Arwants Magar 
reports a shortage of humor and light personality 
pieces appealing to men. Fxamples of articles the 
magazine has published in these fields are “Just 
Ask Me About Rummage Sales.” a delightful piece 
of good-humored satire: and “J. D.’s Big Victory,” 
which tells about J. D. Lewis. the founder of 
Nicotine Unlimited, an organization of ex-smokers. 
Address: 520 N. Michigan Ave., Chicago. 
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Top School Adviser 
Falls For Writing 
Course and Loves It 


With the entire field to choose from, with her years 

f training in distinguishing the good from the poor 

top educational adviser when she wanted to take 

urse In writing ch e thi ne ond after f ur 
years she | till recommending it 


“lL want you to know of my appreciation of this 
course of yours. Your step-by-step treatment, your 
assignment sheets, your letters of comment, your hu- 
man understanding of flounderers, your amusing and 
astute textbook—all are admirable—and unique. | 
shall brcadcast my admiration of what you are doing.” 
“Name on request. 


WE TEACH YOU TO WRITE STORIES AND 
THEN WE HELP YOU SELL THEM! 


Since 1934 we have taught people to WRITE and 
SELL and MAKE MONEY through these famous a 
gnments based on the best known of all books f 
writer ind written by the author of that t k 

The nationally knowr iter yent, A L Fierst 
wh will handle the € f YOU! torie has placed 
lich: successes os THE 
THE AUGUST MOON and many other book rid 


A SAMPLE OF STUDENT SALES 


1. A $750 sale to the Saturday Evening Post 
author was only half through the work). 

2. Over 700 sales to leading markets including COSMOPOLI- 
TAN (we started selling for her before she was finished 
with the course). 

3. Atlantic, Holiday, Saturday Evening Post, two Books— 
and a major book club choice all for one NYS graduate. 


when the 


FAMOUS AUTHORS AND EDITORS TO HELP YOUR 
WRITING CAREER THROUGH NYS 
HENRY KANE 


STANLEY ELLIN 


Specia ntest ind 

Nut } Dreadf 


INSTRUCTION BOOK FREE 
© Tres klet WRITING ‘OR A PROFITABLE 
CAREER be of miu ilue ¢ It will be sent 


tar blisation rpart by t 


VALUABLE 


\ 


tat and successful ¢ 


MAIL THIS COUPON TODAY 
THE NEW YORK SCHOOL OF WRITING 


SEPT. 172,.2 E. 45.-S¥., NEW YORE 17, W.-Y. 
Please send me at no obligation your FREE t 
Ww r f a Profitable Career and fu nfor 
*ncern 


censed by the State of New York 


(This inquiry is confidential. No salesman will call). 


The American Mercury 


Joe 
4 BALLANTINE BOOK 
"Clarzes" 


"How to Get the lost 
out of Parks" 
by Shirley S. Fader 


OLR LIFE 

Young Hearts" REDB 

Hs The Almira 


Jestroyer of 


by Virginia 


— 
MYSTERY MAGAZINE Intimate by Virginia Laushlin 
"Past “aster” Room" |"Rarzain With Trouble" 
by Mari Yatson by Poul Anderson by Ruth Skarda 


"The Cave of Spears" "TY je" 
by Lester del Rey 


pgvettire A JUVENILE BOOK 


Roy" 


ick “YYebr 


reer 


"What Men Must Know" by Robert s 
by Robert J. Galway LOTHROP, LEE, ANI EPARD by Cl 


BRITISH 
DANISH F 


SMLA makes over 500 sales each month Typical sales in various fields are shown above 


SERVICE: !f your material is salable, we'll sell it to the best possible markets at best possible rates, and 


cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional chara¢ 
return it to us for sale. And if your material is completely unsalable, we'll tell you why. and aive you pe 


cific advice on how to avoid those errors in future material. We report within two week 
TERMS: PROFESSIONALS: If you are selling fiction or article regularly to national magazine r have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your utput on 
straight commission basis of 10% on all American sales, 15 on Canadian sales, and 20% on British and 
other foreign sales 

NEWCOMERS: As recompense for working with beginners or newer writers until you beain to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up t 
5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, seven 
dollars for a script of 6,895 words); $25 for books of all lengths up to 150,000 words. $50 for books over 
150,000 words; $5 for 15-minute television or radio scripts, $10 for half-hour scripts, $15 for one-hour scripts; 
information on stage, syndicate, and other types of material on request. We drop all fees after we make sev 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manuscript 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 


Comment on Scott Meredith’s best selling book, WRITING TO SELL: 


“... the author knows pretty much everything there is to know about the writing business. 
and in this book covers the field thoroughly . . .” The New York Times 


Order your copy from your local bookseller, or directly from the publishers, Harper and Brother 
49 East 33rd St., New York 16. $2.75 
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IT’S THE STORY THAT COUNTS 


By Dr Jone 


writing for 
who should 
for children 
It also puts me on a very uncomfortable spot, tor 
I have literally tuken 
little word of advice On how to 
write for just done it my 
wav. | started dome it my wav 25 vears ago. Now 
ill those vears and 15 books later. [Um still doing 
it my wav without ever having paid the 
attention to how others in my field are doing it 
reminded of that 
two children’s librarians persuaded me to trv to 


OONESL LY, 1 am, of all peopl 
children about the last: person 


write an article on how to writ 


religiously, and never one 


from 


youngsters always 


slightest 


I am day 25 years when 


“ago 


write a book for children. had been writing 
Short. stories for adults, but six-page  storiett 
about a goose and a duck that I'd done. on then 
insistence, for my two librarian friends, had per 


suaded them that I could write a children’s book 
I wasn't little bit interested) on 
and promptly proved to them that should) be 


one agreeable. 


about the last person to write for children. One 
I had never read a children’s book even as a child 
except the Bible (three times) before Twas six 
and as T pointed out. Pd never seen the Bible 


vers high on the list of recommended reading for 


under six. had no children of my own. 


frill in his forties emadey elone woneo 
Still } fort lert De] f th 

most prawed ly ine writers for children He ts 
author of 15 yuventle books which have been 


translated dozen languages and several of 
which have Wheel on the 
School won the 1955 John Newbery Medal as the 
most distinguished 
children’s literature 

Vr. DeJong has 
crite on a newspaper, and Air Force historian in 
China in World War II. He ts ai brother of 
David Cornel DeJong, the noted novelist. Born in 
the Netherlands but educated tn the States. he 
lives in Michigan. 


heen sold to the movies 


contribution to {merican 


been a college teacher. 


now 


as a child, and T still haven't 


knew nothing about children, and as far as I 
could determine by searching myself, wasn't pal 
ticularly interested in children totally un 


interested in writing for them 


and 


I coldly clinched the beautiful logic of all this 
by pointing out to them that Vd only written 
that miserable goose-duck storiette because thev'd 


nagged me into it. “Whor Me: Me of all people: 
How Impossible could vou 


Alas for logic and eloquence, evidently mv. six 


page storiette had been more persuasive than 
these pertect arguments. “To help mv ignorance 
and inexperience in the children’s field the two 
determined librarians proceeded to haul books 


down trom the shelves. and IT wound up staggering 
out of the library under an armload of how-to-do 
for-children books. At the I had a tortunate 


Lhe top thick book slid off the tottering 


door 
accident. 
and 


pile fell on the floor—open. I peered at the 
Open page, It proved to be a dictionary full of 
litthe words with litthe dark numbers beside them. 


I gathered that if Johnny was. say 
Vou im writing tor 
and under. 
birthday 
words 
Mavbe I 
never 


eight vears old, 
Johnny used only No. 8 words 
I supposed. then, that on his ninth 
Johnny could begin to mouth the No. 9 


got it all Wrong I don't know. I've 
within a tem-foot pole distance of that 
dictionary but that was the immediate, 
sizzling DeJong reaction to all the little words 
with all the litthe dark numbers. I stamped back 
into the room, slammed. the stack of books 
down on the desk two librarians, and 
suifly announced that if I was going to write for 
children at all, IT was going to do it my wav. Mv 
two librarian friends sweetly but promptly pointed 
out that they were perfectly sure I could and 
should do it my way, but that I was the one who 
had doubted that IT could write a book for children 
all by my little self. Ah, logic! 

But what was mv wav? IT hadn't overstated when 
Vd argued that [d never read a children’s book 
except my own, and 
I see no practical way of getting around that. But 


SINCE 


whole 
before my 


as a consequence I had no background of a re 
membered body of children’s literature to draw on. 

In spite of this my instantaneous decision—on 
seeing the numbers in_ that dictionary—proved 
adamant and final. 


PILL today I have not only never read anything 

on how to write for children, but T have main- 
tained a total, wilful, and almost religious (if not 
superstitious) ignorance of everything that is going 
on around me in the children’s literature field. | 
do not know what is being done by anyone else. | 
couldn't care less—not, insist, from any superior 
ity feeling, but because by now that instantaneous 
decision of some 25 years ago has become an ab 
solute need. And since it has worked for me to do 
it My way—witness some 15 increasingly successful 
books—I may even have become a bit supersititious 
about it. 

My wavy, then—with no children’s reading to fall 
back on, no intimate knowledge of or interest in 
children—was the only way left to me: to fall back 
on my inner self. I would have to dig back. if 
possible, beyond memory, the adult memory being 
faulty, exaggerated, and contaminated with adult 
conceptions, attitudes, and habits of thinking, emo 
tions, imagining; and beyond memory, by way olf 
the deep subconscious—the only method of total 
recall, and even better, of total reliving—become 
again the child I once had been. I felt that it 
wasn’t enough (because of the above-mentioned 
adulthood contaminations) merely to become as a 
child but to be the child. 

Then, if IT achieved that by digging back through 
the subconscious, [| would not only write out of 
that child I once had been and was now reliving 
subconsciously, but I could also test what I wrote 
against the reactions, emotions, and imaginings of 
that same relived child. 

In other words, the child IT once had been was 


both mv source and my audience. And I had to 
assume that the inner child I once had been 
inarticulate but also uninfluenced by adults—was 


the universal child and had felt and reacted and 
imagined as all children basically would. And the 
only adult advantage I now had in writing tor and 
out of that child was that as an adult [I was artic 
ulate and could express what as a child T had had 
no words to express. 

I believe that my assumption of the universality 
of all inner childhood has proved correct, and as 
I developed my technique—it wasn't easy—1 now 
find that especially in’ my later books children 
react quite contrary to the way adults react, and 
that is indeed satisfying, since I am writing for 
children. 

I am afraid all this is a bit esoteric and such a 
personal technique that I despair of stating it any 
more succinctly, or of outlining how such a tech 
nique may be adopted by others. And I think my 
best and most earnest advice on the basis of all 
this is: Do it your way. If I have proved anything. 
I've perhaps shown that you do not need any 
specialized equipment or knowledge, or character 
istics, or a certain type of personality to write for 
children. I certainly possessed none, didn't even 
want to write for children, but I wrote, and now 
there are 15 books for children. 

But let's hurriedly get practical, for if the aim 


is nmmediate 


of the would-be writer for children 
success and dollar bills, perhaps this individualistic 
approach is not to be recommended. ‘Lo be your- 
self is nearly alwavs the slow wav, but often the 
only sure wav. Not always though, | must honestly 
qualify, for T sold my first children’s book on its 
first trip to its first publisher. 

But if the writer’s aim is nothing more than to 
adds still another indistinguishable book the 
1.500 children’s books published yearly (the field 
is Most Competitive, everybody thinks he can toss 
off a lithe something tor little children) then sup 
pose the practical approach is exactly the Opposite 
from my way, and the would-be writer should read 
and study everything he can lay hands on pertain 
ing to the field of literature for children. T don't 
know, and it sounds dull. so let’s hurry on to a 
consideration of what believe to be the chiel 
blunders of the inexperienced writer for children. 
that the main writing errors of 
books for children, whether 
new writers or authors converting from writing 
adult books to writing books tor children (a grow 
ing trend since the childrens book market is boom 
Hopping) can be safely 
Writing Down to 


I truly believe 


would-be authors of 


novels are 
heading: 


ing while 
lumped under one 
Children 

This writing down implies far more 
use of a simpler. short-word vocabulary 
that is usually the first notion that the 
writer begins with when he switches to writing for 
children, and to which he too exag 
gerated importance. Certainly use words, 
but only in the good writing sense that always, for 
child or adult. a single-svWable word is more ettee 
tive and potent than its multisv Hable svnonyvin 


than the 
although 
would-be 


ascribes a faa 
simple 


Supposedly the writer is to restrict: himself to 
the limited vocabulary ascribed by educators to the 
child at different stages of age and development. 
I have never paid the slightest attention to these 
limitations, have alwavs used the word [ needed 
and have often been rewarded by teachers describ 
Ing to me children) loved) to mouth, 
tongue, and taste a new word ino a book. Of 
course, the child wants to grow up in every way, 


dad in his word use, too 


how the 


and wants to be 


aed that except for books at the primer level (and 
“ even here the restrictions as to unfamiliar words 
are not too severe since these books are usually 
read to children) and except for purely technical 
bedevil and frustrate 


is dil 


words, the writer needn't 
himself with searching out baby words. It 
ficult enough to write for children. without limit 
ing expression to a vocabulary of a couple of 
hundred words 

Besides his) preconceived notions 
vocabulary the would-be writer has 
generalities and notions, and there is often enough 
truth in these so that they do apply, but. the 
writer in his unfamiliarity tends to overdo them, 
and worst of all, tends to substitute them for 


concerning 
heard other 


story-telling, and alwavs, as in every other field of 
fiction, there 

The writer has heard that the child loves repeti 
tion, so the new writer repeats and repeats and 
repeats, saving the same thing over and over in 
slightly different words. The child does love rep 
etition, but he soon loathes it when it gets in the 


is no substitute for storv. 
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The repetiuion the 
child likes is of phrase on catchy sentence, in much 


way of or slows up the story. 


the same wav vou as an adult often run a line 
of a familiar song through your head over and 
over. The child does not care for the repetition of 


explanation and description any more than vou 
do. Also the repetitive, often alliterative, phrase 
is better when it has other purposes than mere 
reiteration—such as when it is used, much as in 
music, to set a certain mood, tone, atmosphere, o1 
feeling. Even then it must be used with discrim 
inative caution—it Is so easily overdone, and often 
represents the author's love for the sound of his 
own words, not the child’s. 

Then our writer has heard that the child dotes 
on fancy, whimsy, and the ridiculous. Again, true 
enough within limits, and good for such writers 
as have the gift or knack for the whimsical. But it 
SCCITL beginning writer wants to trowel it on. 
He achieves only an archness and a thickness of 
cute that must have the editors of 
children’s books retching. Thus the child is spared 
the cartload of whimsy will never reach 


CON, conceit 
the nausea 
him. 

Phe whole caution is that if vou are substituting 
whimsy and fancy for story vou are by that much 
cheating the child. The father to the 
man has the same rights to a good story as his tired 


child as 


It seems to me that excessive Cuteness and 
detected by the writer, 
for when substituting tor 
story-telling vour guilty writing 

usually makes vou overdo, and overwrite, 


old man. 


archness are easily honest 


vou are honest-to-good 
CONSCIENCE 


and write 


Hess 


so sickeningly fine 

But the most insulting aspect of this writing 
down to children lies in the terrific urge of the 
adult writer to uplift, instruct, educate, and preach 
at the voung child reader. Lhe child surely can't 
just be allowed to read tor the Jor of reading, he’s 


sul going to school, so willy-nilly he’s going to 
learn something from vour book either by 
hammermeg it down his throat. or by vour getting 


subtle and clever and sugar-coating the informa 
tion under some teeble story-telling which never 
hides it. 


Resist that universal adult) superiority: urge to 
instruct and to preach to the defenseless child) in 
the name of story. It might get by the children’s 
book editors 
want to teach, preach, and advise a little. ts 
wasted effort nonetheless. 

The child soon becomes very adept at sucking 
out the juices of story and spitting out the bitter 
seeds of not letting it touch him at all 
while his eves race across the page after the story. 
But he'll hate vou for making him do the work 
vou should have done, and for vour thinning of his 
story. He won't read it again, and he won't ask 
for another book of yours at the library, and that 
should be of very practical concern to vou as the 
writer, since in his grubby little hands lies the resale 
of vour books. If he likes them he'll wear them 
out. Thus unlike the situation of adult) fiction. 
there is a steady replacement sale year in and year 
out to libraries. As you multiply your books that 
can make a nice, steady backlog of sales in a most 
profession. My books from the year 


thev’re adult too, and no doubt also 


le SSOTL, 


unsteady 


1939 on are still selling and continue on an even 
keel. 

\t the opposite end from the preacher-teacher 
type of writer, who substitutes moralizing and in- 
struction for honest story telling, is the author 
who has heard that all that children are interested 
in is adventure and heroics, and characterization, 
mood, tone, atmosphere are wasted on children 
since all they want is suspense and rootin’, tootin’ 
melodrama. 


GAIN there is enough truth in this belief often 

to make this type of book quite successful. But 
it is, P suspect, an immediate success and a first-year 
sale rather than the type of book that lives and sells 
on year after year. Suspense and adventure are 
important—how can they be separated from a good 
story for children? But if your characters are just 
galloping conveyances for successive exaggerated 
adventure and heroics, have no dimension and no 
soul, and aren't real to vou, they won't be to the 
child. He may gallop through the book, propelled 
by all the breathlessness, but he won't gallop after 
another book of vours, or plead to have it for his 
very own to read again and again and to possess. 
He the book, inarticulate starry- 
eved. and breathe: “Oh, that was a good book!” 
It ll be just another book to him, and without the 
child's continuing loyalty. to a book, that book 


won't Close 


dies. 

One caution should be added to this list of no- 
tions. Every would-be writer tries it—tests the 
book out by reading it to his or the neighbor's 
children, or at some school. The children. sit 
breathless and the writer thus encouraged hurries 
is opus off to a publisher only to have it politely 
but firmly slapped back in his face. He can't 
understand it—why, those children sat like stones! 

However, it has been proved that those children 
would have sat that wav had vou read them trom 
kant’s Critique of Pure Reason, or the fine print 
in vour city’s latest bond issue. ‘Irv it sometime; 
most enlightening—and deflating. Pleased by 
vour adult attention, they're out to please you. 
And responding to the something extra in your 
voice or attitude as you read your masterpiece to 
them with nuances, modulations, and dramatic in- 
tensity, they react just as vou want them to react, 
but the child out there in the world has stumbling- 
lv to read it himself, or perhaps must listen to the 
monotone of some hurried reading adult. 

Those, then, are the chief don’t’s. The do’s are 
three in number: 

1. Get at the level of the child by becoming as a 
child, or better vet, if vou subconsciously can ac- 
complish it. become the child again. 

2. Tell them a good storv only for the story's 
sake. Subterfuges and substitutions that take the 
place of story have no more place here than in 
anv other field of fiction writing. In the juvenile 
field, too, nothing has as vet been found to take 
the place of a rattling good varn well told. 

3. Be not deceived, just because it looks simple, 
and seems easv. It ain't. A storv for children can’t 
just be tossed off. It'll take all vour artistic skill 
and creative integrity. And good luck. 


June, 1956 


By WerILER 


know the old) quote about Mohammed 
and the mountain. freelance writer can 

apply this same bit of wisdom to his work. If 
you camt go to the story vou can bring the story 
to vou with the aid of a postage stamp and a little 

As a writer who specializes in feature articles. I 
always seem to pick up my best leads for articles 
In territory: outside St. Lous, my home citv. My 
first experience was with a lady trom Texas about 
ten ago. She was in St. euest 
speaker, but it wasn’t until she had returned home 
that IT realized her work in the Good Neighbor 
Policy, which was flourishing at that time, would 
make a salable woman's feature. 

Obviously the expense of a trip to Texas would 
be far greater than any income | might derive trom 
sale of the article. But IT wanted that story 

I had a mental picture of the woman sketched in 
my mind during the time she was a speaker in’ St. 
Louis. I knew she was intelligent, so I approached 
her in this wav. In a letter IT told her first of all 
how much IT enjoved her talk and that it had 
inspired me to try to give her work all the pub 
licity IT could give it in an article I proposed to 
write about her and her work. [| told het 
thing about the magazine where [proposed to 
send the storv and gave her the circulation break 
down so she could see a about her work in 
such a book would give it national publicity with 
the type of people who would listen and act. [also 
explained the magazine's Closing date and men 
tioned that the earlier we got the article to them 
the sooner we'd be likely to see it in print 


vears Louts as a 


SOTIIE 


Story 


On the basis of “we-should-know-each-other 
better” I gave her a brief biographical sketch of 
myself and the fact had articles appearing in 


drafted a 
between 


magazines which she might check. I 
questionnaire, leaving plenty of space 
questions for the lady to fill in the answers, and 
sent it with the letter and a self-addressed stamped 
reply envelope. 

Within a week IT got the completed question 


naire and a very warm, friendly letter offering 
further help if T needed it. T wrote the article and 
sold it. 


The second experience came after 1 attended a 
meeting at the University of Missouri at Columbia 
I knew instantly that one of the speakers was a 


Though full-time freelancer preparing 
articles and advertising copy, Mildred Weiler 
edited various business journals and house mag 
azines, one of which won her the gold Oscar from 
the International Council of Industrial Editors 
She has contributed to a long list of publications 
Educated at Washington University and the Uni 
versity of she home in St. 


now a 
has 


makes hey 
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How i Interview by Mail 


storv subject and I interviewed the lady on_ the 
spot. However, a second speaker seemed only a 
possibility and To returned home without that in 
terview. 

However, after querying an editor when T got 


home, found this second speaker's work was also 
a salable story. This time, because actually was 
only a two-hour bus ride away from omy subject. | 


put my plea for a written interview on the basis of 
mutual conventence. To introduced myself with a 
letter which conveyed my appreciation of the talk 
I heard her eive at the I explained 
that Thad queried an editor who was interested in 
her work and, I had gained and retained 
such a vivid picture of her experiences through 
her talk. | wouldn't need to bother her tor a per 
sonal interview if she'd answer a few que Stions by 
mail You know there are many people who actual 
ly shy from personal interviews, because they are 
modest, or find it hard to meet people and submit 
to questions, or because they are so busy they can't 


Conference 


since 


find a suitable hour to give the reporter I hese 
facts are also in vour favor when vou ask for an 
interview by maul. 


from this 
when she 


I got the answers and a friendly letter 
lady. She explained she didn’t) know 
could have found time to see me if | had come to 
Columbia, but she could and did fill in my answers 


on the questionnaire sometime around midnight 
after her family had gone to bed. To sold) both 
Columbia stories to the Christian Science Monitor 


woman's page. 
Since that time [ have into a 
places outside St. Louis simply with the aid of a 


number of 


postage stamp and have sold the resulting articles 


The farthest point traveled in this wav has 
been to Hamburg, Germany, where [| interviewed 
Herr Wolf-Dieter Hildebrandt, a German lithog 
rapher. 

\bout a month after IT contacted Herr Hilde 


brandt by mail I got the answers and sold a three 
page feature with eight illustrations to Modern 
Lithography 

Most people like to write and if vou make it easy 
enough for them to put ideas into words they will 
do it. On this find that 
properly presented brings results. 


basis I a Questionnaire 


Statistics are a bore to most of us—but not when 
they concern ourselves. always begin my mail 
Interview with vital statistics such as name. ad 


family, education, and so on. 
This is the kind of information the individual 
doesn’t have to stretch for mentally. Tt is at his 
fingertips and serves as a warmer upper to get him 
in the to think about the 
questions that follow. 

In the Herr Hildebrandt the executive 
Vice-president of the local graphic arts association 
told me about him and showed me some samples of 
German printing which he had left with the as 
sociation on his visit to St. Louis. 


dress, company, title, 


mood answers for the 


case ol 
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So T sent Herr Hildebrandt a copy of Modern 
Lithogaphy and the tollowing letter 

Phe executive vice-president of the Graphic Arts 
\ssociation of St. Louis told me of vour visit to St 


Louis and showed me some very fine samples of yout 


work 


He suggested that [might want to write an article 
about vour work in’ Germany, and so LT asked the ed 
itor of Modern Lithography in New York. who savs 


he is very much interested im such an article I oam 


sending vou a copy of the magazine 


Would vou care to send me samples of vour oflset 
work, particularly some of those beautiful posters vou 
lett with the association know that) lithography 
had its beginning in Germany, so T would like to have 
VOUT Ob how you regard Work Our COUNTS 

f with yours, and, above all. information 


as) 


about vour own plant that vou would like to share with 

prepared list ot questions on the attached 
pages. Tt vou will answer them believe can write 


article about plant 


In ten davs I 


in bk nelish 


got a letter from Herr Hildebrandt 
had received the 
fact h 
and would be proud to have his 


advising me he mag 


azine and was Impressed with it—in wanted 
for it 


appear im it 


to subscribe 


SLOTN He promised to complete thre 


questionnaire within a few weeks. 
Phese were the Questions 

Name of COMP any 

Your mame Litt Do you own company 

Companys tounded when 

vou printing during war 

What size building do vou oc Up: 

How mans offset presses What are sizes of presses 

Do you make plates Albumen, bimetal, or what kine 

Do vou have carne Do vou set vour own 
Tv po 

How many cmplovees How many artists 

Some of vour samples show six-color work. Do vou 
color work 

Do vou print publications Plow 

What other tvpes of work do vou do Posters 
Advertising Booklets 

Do vou do work for other cities besides Hamburg 

Are vou the Largest offset hthographer in 

Why did vou visit the United States plants 

How many cities in the United States did vou visit 

How mans plants 

Dick voor fired thre lithographic processes use the 
U.S. more advanced than in Germany 

Were vou able to learn trom our offset lith 
ography plants vou can tse in vour own plant 

Was thre equipment in United States plants of interest 
to vou Which How did it) compare witl 
Gorman equipment today 

What did vou think of the American craftsman 

also asked Herr Hildebrandt to send me pi 


tures of himself and of his plant. IT got them all 


Some of the questions were designed to bring 
out dramatic features for the storv such as “Did 
you continue printing during the war?” The an 


that Was an interesting paragraph 
about printing blackout blinds. 

Another thre What building 
OCCUPY Placed adjacent to the war 
this brought the explanation that the building was 
completely bombed out during the war with only 


swer oto 


was do vou 


que Stion 


the wall standing and one very badly damaged 
press. Thev rebuilt. and began business again 
with the one press. Later they added another 
building. 

[he editor for whom I wrote this article knew 


that | was handling it through a mail interview 
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but he knew, too, that | had discussed the individ 
ual with the local association and had got verifica 
tion as to the man’s reliability and the fact that 
he had actually made a tour of the United States. 

\s a matter of fact the questionnaire developed 
far more information than I needed tor the print 
ing trade story. | was able to build another short 
feature around a beautiful calendar which Herr 
Hildebrandt sent to me. I sold that artidle to an 
advertising magazine. 
must be 
tailored to fit the subject and the market. [always 
interview with a specific market in mind so that I 
can slant my questions to bring out the story [ will 
need for that particular market. 

I find it 
people are 


Obviously questionnaires 


find out not only 
they do it. Ask 
opinions on the subject the person is supposed to 
Know about. this vou get quotes with 
Which to spark up the story. Ask about “favorites” 

his favorite hobby, his favorite personality, his 
method, ete \sk about the most amusing 
incident which ever happened to him. This fre 
quently makes a good Closer for the article. 

One question that always brings out the “how I 
solved it this: everything 


Is always good to 


doing but why 


Laivorite 


Answer ods SUppoOse 


has been running smoothly since vou became a 
wood carver Or since Vou Worn a prize, oO! became 
Mrs. America, or whatever the subject might. be. 


This always brings out the problems encountered 
md some how-to-overcome-it- information. 

Frequently news items in the daily press provide 
a sugvestion for an mail. Recently I 
picked up an item about a new industrial magazine 
first I addressed a letter and a list 
of questions to the editor 

With the information T eot, and a picture of the 
front cover of the magazine which the editor sup 
plied. TE wrote and sold the article to an advertising 
ne 

While interviewing 
ot thre 
Mterpret personality, on 


Interview by 


In its edition 


take the 
one can 
individual out 


by mail does not 


Interview where 


draw the 


hace to-lace 


onosome subject that unfolds as vou talk. it is a 
good substitute and certainly broadens the. field 
for the writer. 


It will also improve vour onthe spot interviews. 
I find T vet a much better I learned to 
Write out questionnaires by carefully typing out my 


SLOTV SINCE 
when face to. face. 
When the individual strays from the subject [ find 
my typed list helps bring us back to the subject 
and questions at hand. | much more 
plete story in this way and seldom find it necessary 
to go back or telephone for a bit of information, 


questions Interviewing 


vet a com 


YOUR MARKET GUIDE 


Writers look forward cagerly to the semi 
annual Handy Market List of more than 300 
widely read magazines seeking material from 
freelance writers. Brought up to the minute, 


this list will appear in the July duthor ¢ 
Journalist 

If vou are not now a subscriber, make sure 
of getting the Julv and subsequent. issues. 


Use the convenient order form on Page 31. 


From a teache) 


whose students sell 


Two Ways to Create Suspense 


comment, Phat stors 
Perhaps we shall have 


k sometimes hear the 
surely has suspense.” 
to accept this use of the 


term 


suspense, 


merely because it has become so common. LT believe 


that the approach should be reversed. My dic 
tionary telly me that suspense means “ao state of 
mental We should sav. then. “Phat 


story surely holds the reader in SUS pense 

With this idea in 
such a mental state in the reader may be produced 
What story elements can be used, on manipulated 
In other 
reader off from what 
him more 


mind. let us try to see how 


and arranged so as to create SUSPEnse? 
words, how can we hold the 
he wants to know, and thus make eCagel 


to go on re ading? 


The basic ditherence between a mere 
(universally abominated by fiction editors) and a 
short story is that the latter has a plot Plot has 
been defined as a problem and its solution. Phere 


in lies the foundation for reader 
have created an interesting problem, the solution 
lor which ts not easily seen, or guessed, in advance 
the reader is already held off 
We must do something at. the 
in the opening lines of the story 
spire some eagerness for a solution 


suspense. Tf we 


start, preferably 
that will an 
The plot prob 
lem should appeal as early as possible 

In one the whole technique of short story 
writing 1s directly or indirectly, with 
suspense, elements as Characterization 


involved, 
Such basic 
and setting, as well as action, should be so handled 
as to produce this state. 
suspense. Characterization 


which the writer 


Characterization for 
mav be called that 
makes the reader acquainted with the Characters, 
causes him to come to like them or dislike 

character whom we 
a situation of danger, 
interest 


proc ss by 


and 
them in 
do not know is involved in 
interested: but ou 


some degree. Tf a 
we mav be somewhat 
(ana SUSPETISE ) will increase in proportion to the 
intimacy of our acquaintance. “This is true while 
story, just as it is mm real life 
characterization is importint in 


we are reading a 
Therefore, vivid 
the development ol suspense 


Dy. i nn ¢ lark has for years heen a notably sue 
cessful teacher of fiction writing in the Uniwersity 
of Southern California. He has phasized stories 
that sell, and his students have made numerous 
achievements, including best-selling short 
stories in Cosmopolitan and other top pay maga 
zines, and popular motion pictures. Leo McCarey, 
mentioned in the accompanying article, is a forme) 
student of Doctor Clark’s. 
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By Lynn Clark 


This is true in 


Setting contributes to pe nse, 


many wavs. For one obvious example. an incident 


iInvolvine danger of some sort for a character cormld 


happen Wm oa place setting) where help would 
Imaneditely be forthcoming: whereas. it hap 
pened in a lonely spot, the danger (and) readers’ 


evreathy iereased 
We must remember, of course, that the 
It mav be emotional, spin 


suspense) would be 
“danger” 


Is not always physical. 


tual, mental, etc. To oam using danger a very 
veneral sense 
In other wavs setting mav contribute kven 


creating a clear illusion of realitv—takine the 
reader out of the flere and now, and putting him 
in the there and then of the storv—is important 


Never let him think, “This is only a varn: why 
should I ect excited?” 

But the main business of suspense lies in the 
action, and especially In the movement, of the 
story, in its progress toward the final outcome on 


solution. We must not allow this movement to be 
too smooth or too fast 

It is hard to know just how 
long we can hold the reader off 
up and throws our story into a corner 
ind criticism of readers will help 
Observe their reactions. Bet 


how 


VIVES 


much and 
before he 
Experience 
p! TICE Read 
Your storys to others 
ter sul, have another person read your story aloud 
to vou 

It is rather that a reader 
be held off as much in the first part of the story 
as he can be in the later parts. As his interest in 
creases, so may his suspense be increased. An inci 
dent told to me vears ago by the now famous mo 


obvious, also, cannot 


tion picture writer, director, and producer, Leo 
McCarey. furnishes an excellent analogs 
At the time, Mr. McCarey was supervising dire« 


tor at the Hal Roach studios. He was making a 
comedy built upon the quarrel of two main chan 
acters, oldish men, nextdoor neighbors, the typical 
“friendly enemies.” One of them took great pride 
in his chickens: the hobby of the other was his 
gardening. (Excellent situation for comedy.) 

In one short sequence, the chicken fancier was 
to walk along a backvard path, carrving a sack of 
feed on his shoulder. In the sack, a hole would let 
erain fall down on the path. A highly prized roos 
ter was supposed to follow for about 30 feet, pick 
ing up the kernels of grain 

This seemed a simple scene to shoot—nothing 
necessary but a hungry rooster, then. “Action! 
Camera!” But it did not work that easily. First, 
the hole in the sack was too large, and the bird 


got his fill from the first three feet of the path. 
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Phis necessitated a long wait until he was hungry 
again. (Incidentally, he was a verv oddly marked 
bird, and there was no “stand-in” for him.) 

Next day, they tied again—and again; but they 
were not able, even after a week's efforts, to lure 
the cock over the required distance. “Then Mr. Mc 
Carey got the right idea. He filled the sack with 
Imitation grain, paprer-maché pellets, that the 
rooster would ignore entirely. Then he carefully 
placed the real kernels along the path, at the right 
Intervals; and the scene was done in a matter of 
minutes. 

The application of this analogy to the deve lop 
ment of suspense is simple. ‘The repre 
sents vour reader, hungry for more revealing inci 
dents—what he wants to know. Phe grain is that 
information, Give him too much, too fast. and 
he will lose interest. Give him too little. and he 
will give up and quit 

But how shall we do this? How shall we hold 
the reader off? There are two chief methods. First 
we may merely down the movement of the 
The retarding process acts as a “head wind.” 
movement down. Phis is done 
liberately introducting bits of description Or ex 
planation, and by giving the thoughts of the char 
acter. These do not the storv ahead. How 
ever, these details must be interesting. for readers 
never hesitate to skip over passages that do not 
interest: them 


rooster 


slow 
StOrS 


Slowing the by ce 


obstacles for the character 
or Characters to overcome Phese elements hinder 
should hot Tye like Niagara balls 

\ newly arrived and. skeptical 
refused to be impressed by the 


There should also be 


the progress. It 
in the old Story 
Irishman, who 


glories of America, was taken to the great scene 
His guide pointed with pride, and said, “ There, 
now. What do vou think of that?” 

Pat looked casually, then turned away, comment 
ing, “Well! What's to hinder it?” 

We must introduce 
movement of the story 

The second method might be called “sidetrack 
ing the reader. The reader, who is hoping for a 
solution to the plot problem. is led down a side 
road which, of Course, turns out blind al 
lev, and he must return again to the main 
Phis method is familiar to all writers of detective 
Or MVStery hie Suspicions of the reader 
are directed, from time to time, at certain innocent 


obstacles that) /inder the 


to be a 


road 


Stories 


characters, before finding and followime the guilts 
party to the solution of the mystery 

It can be used also other types of stories 
Suppose, for instance, the hero's ambitions are 


future wile. a 
or any desired conquest. Sidetrack him 
temporarily by another attrac 


directed at certain goal. be it a 
vold mine, 
(and the 
tion which turns out to be disappoiting. or less 
than he had thought. This device 
times in the course of the 


reader) 
be used several 
each sidetrack being a bit longer than the preced 


ing one, thus making for stronger stronget 
SUSPCTIse 
Finally, a few words of warning The new 


writer may dithcult. in producing 


ere but once he knack, he ds 
fascinated by it. Its fun to lure the 


reader on. and it may casily be There 
reader 


have SOTLIE 


thre 
apt to be 
over done 


fore, remember the 


rooster Give vou 


enough but not too much. Keep him in suspense 


Writers’ Conference. 


Publishers. 


quite right for us.” 


vou pick? 
happy to grow with a growing agency. 


11 West 42nd St., 


“AS AN AGENT SEES IT” 


That will be the title of a talk Tam slated to deliver in’ July at 

lo be sure, a teacher of Creative Writing sees a 
article, play, differently than does an agent. Ifa work is original, well written, the ver 
dict is apt to be, “This is good. Tt ought to be published.” An agent has to ponder a vital 
question: published, WHERE? Some very fine bits of writing stay editorially homeless 
because ALL. magazine groups have highly specifi 


Does your work meet a specific need? Tt is my job to know of editorial needs, and 
the needs exist despite the volume of copy which pours in—and pours out again as “Not 
Knowing what 7s right is a specialized business. and it is something 
writers should know, but do not. So the majority work through an agent. Whom should 
That is for vou to decide. All T can say is, a growing number of my clients are 


\ vear after I had made a $55.00 dollar 
$1,800.00. Scores of large sales followed small ones. 
keep producing, stepping gradually from third rate markets to second, then to first. My 
ads may not appear regularly, but T will always be looking for talented new writers. II 
vou are not familiar with my terms, see the January 


Alex Jackinson 


The New England 
book. a story. an 


needs. So have television studios. 


check for 


writers who will 


there 
seek 


sale for a client. was a 


Above all. I 


‘50 Author & Journalist. or write to: 


New York 36, N.Y. 


JUNE, 1956 


TRAVEL WRITING: 


By RALPH FRIEDMAN 


HIS year, opportunities in travel writing form 
a paradox. More publications than ever be 
fore are using travel material, but the com 
petition is keener, both from writers and from pub 
lic Many magazines and news 
papers carry travel photos and copy supplied them 
by state and city bureaus, Chambers of commerce, 
airlines, railroads, and numerous other organiza 
tions. (Phis material is supplied free.) In addition 
vou face the challenge of stath writers who, ot 
course, have first call on their home publications. 
With this in mind, it is not dithcult to under 
stand that today’s travel writing has to be sharper 
deeper, more colortul, and more informative. 
At least twice a week Tam asked what constitutes 
a good travel story. An excellent question, because 


relations agencies. 


so much depends upon it. My answer is this: “A 
travel story is anv article which will make 
most readers of that publication feel like taking 
off for the place described.” 

If I. the mythical “average man.” read a travel 


article and it does not move me, if no restless feel 
ing stirs me, if bam just as content to stay where | 
am then the article is not a good one 

Another question often asked 
like this: “What subjects can travel articles en 


compass?” They deal with 


something 


BOS 


can SCCTICTY, square 


dance jamborees, rodeos, fishing contests, boating 
trips, narrow-gauge railroads, alligator farms 
amusement centers such as Disneyland. art) mu 


seums, scientific exhibits such as displayed by thre 
Smithsonian Institution, cattle and so 
forth. The field is verv fluid 

Travel articles must be avocational 
(I regard hobbies intensively pursued as vocations 
You draw all kinds of people to areas and events 
bevond their specialized geographic, occupational 
and primary hobby pales. An ardent skier 
going to dash off to Squaw Valley because of your 
artidle; he knows all about the place from reading 
ski magazines. And so on. 

Because travel articles are avocational in concept 
they must be free of more than a modicum of tech 
nical language or data; must not be bound by the 
rigorous restraints imposed by business publica 
tions, scientific journals, and other specialized: or 
gans: must be broad in tone. 

Yet each artidle must contain a uniqueness of its 
own, so that the reader gets the feeling that the 
mountain or lake vou describing is different 
for particular reasons, from hundreds of mountains 
and lake he has elsewhere Thus. it as 
important to include particularization which wall 
be understood by many as to omit particularization 
which can be understood by only a few. 

Readers are more demanding of travel articles 
now than ever before, and it is important to under 
stand this. Descriptive accounts which were salable 
two or three vears ago are having tough sledding 
now. More and more editors are asking writers to 
include such matters as how to get to the place des 
cribed, where to stay, costs, facilities and recreation 


spre ads 
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18 


1956 Paradox 


other 


al opportunities, what clothes to wear, and 


information which will enable them readers to bet 
ter prepare their vacations 

Having said this, let 
points: market study and querying. 
there is no such thing as an article ina vacuum, It 
And vou write for that somebods 


Which) requires 


to main 
\s vou realize 


COTTE two 


is for somebody 
group ol 
haustive study of markets. 

Perhaps some illustrations will) suffice. Holiday 
wants mood material, articles which give the reader 


or somebodies an ex 


a real feeling of the place. You can write your 
head otf for Fopics, but Dodge News Mag 
azine wants articles of about 700 words. Westicays 
restricts its writers to California, Nevada. and 
Arizona. National Motorit keeps mostly to the 
Pacific Coast. So does Fortnight, which wants his 
tory and personality woven Into its stories. A mum 
ber of Eastern house organs will purchrase 
Western material. The Chicago Tribune desires 


the personal element put into copy it buys, hor 


Times seeks colortul, easyv-paced articles on unique 
| 
places. Travel insists Upon Cost data. The Ne 
York Times demands information on road condi 
tions, facilities, costs. The Christian Scrence Mor 


itor shies away from high-charged prose. is 
interested im a sort of ‘play by play” of a 


land 


trip: roads, distances. Campsites, interesting 
marks, settlers, etc. 

Study, however. intensive as it may be. is not 
enough sefore vou write, query. You will find 
for instance, that Motor News is not interested in 
a story on Hells Canvon, one of its stathers having 
been there last summer: that bord Tames ts 


Westways tas 
Calico Hills 
10 


swamped with vhost town stories 
an article on the 
wants about a dozen & x 
make a selection: Space 
“Orin subjects; the New York Times, ( 
Science Monitor, and Chicago Tribune 
respondents in various parts of the country: N 
t and Northwest Living rely upon stathers 
most of then COPS 

The query should not be a brief note. 
tell when you were at the place described 
publications will not buy if vou were there more 
than nine the gist of whatever in 
terested vou, and what photos you can offer. Some 
publications do not make 
many and [ have lost 
because didn't have color transparencies. 

Perhaps a word or two on photos is not out of 
For me, that’s the toughest part of travel 
selling. The better equipment you have and. the 
more vou Know how the 
vou will have to sell photos—and articles. 1 
that there are numerous organizations 
supply photos for free, but they generally do not 
give them to beginners or even to persons who 
have no Npressive record of “credits.” Today 1 
can get fine photos from any one of 200 agencies, 
simply by jotting down a few words on a postal 


already purchased 
the Luthin Laine 


sies from which to 


reyects 
have cor 
Wes for 
It should 


months ago), 


an issue of photos but 
Very 


do. some eood sales 


order. 


chance 
know 
which 


to use it, greater 
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but when T first started it was extremely dil 
That Vears ago 


much more 


card, 
hoult to obtain photos 
and WOTE 


Was SIN 
generous then 


Blocking out an article cam become a mayor 
problem in travel writing, as in other literary fields. 


Before discussing this subject, let me point out that 


the kind of article vou are going to write—and this 
depends largely upon the market—should deter 
ine Vour structure. 

Your opening iy very important. Tt must be the 


blade which cuts a path for what is to follow. It 


must immediately capture the imterest of the read 
erand provide him with a clue as to the re mamder 
of the article And it must set the tone for what 
vou have to say. 

Perhaps a few examples are in order 


Fortnight artidle on Helly Canyon (deep 
est gorge on the North American continent 
through which roars the soomto-be-dammed Snake 
River I wanted a lead to set. thre 
description of the vast wilderness, the tiny settle 
isolated lite. I started this way 


mood for 


ments, and thre 


From the sandy bank humped above the Snake River 


at’ Homestead, Oregon, the yumbled mountains to the 


north look as though a jagged can opener had been 
used by some titamic force to pry apart the basalty 
Mass 

Hovou can make a full circle. so that the end 
returns to the mood and theme of vour lead. vour 
story will be more dramatic. Elere is how LT ended 
the Hells Canvon story 

Phere may still be time next spring and summer to 
see the Hells Canvon country as it will never be again 
savage dark and overwhelming. but fringed wait! 
green pastures and warm hearts 

My “Shasta-Cascade Wonderland’ story, which 


Trailer Topics, took a 
folks are 


having been 


appeared 1) 
Trailer 
touch, and 
by small things 


different ap 
friendly, like 
around, are 


le ad 


proach. personal 


Hot impressed 


Here as my 
who tras through these 4S states of 


bvervone Deen 


ours countless times, as TP have. has his favorite 
One of 


Peglon 
hunk of 
which 


mine is that vast. versatile, exciting 


beauty and recreational playground 
sprawls over northern California and 


Wonderland 


southern Oregon 


the Shasta-C ascace 
Phis Wonderland—a treasure chest of loftw moun 
tains, thick forests. high lakes. swift) rivers, plunging 


waterfalls, primitive areas, game and bird refuges 


DEAR PLAYWRIGHT: 


Ha v “ing trouble selling your TV 


C will not read play witt t }€ representation 
We “howe access to all the major stag ind TV prod 
We will market your work if if r r 


for details 
BURTON & FARNHAM 
342 Madison Avenue New York 17, N. Y. 


EXPERIENCED TYPIST 


New Electric typewrite 


AGN ES CAMPBELL 


868 South Pearl, Suite No. 2 Denver 9, Colorado 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable The largest 
market open to inexperienced writer and the only one 
where you can EARN WHILE YOU LEARN! My specialized 


course of instruction in WRITING FOR TH JUVENILE 
MAGAZINES plainly teaches how to write te 
merket. Send for terms and descriptive folder 


WILLIAM C. DERRY 


40 Rock Avenue East Lynn, Mass. 


ARTICLES AND STORIES WANTED 


Manuscripts € te k 
Ne Arse f stuc but t f pe ar 
Write f FREE py of “Article Writing 
yor B 


L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE a 


WILLIAM-FREDERICK PRESS 


313 West 35th Street New York 1, N. Y. 


Over twenty years experience in mending writing 
for marketing. | do not tell what t | do it 
for you. Reference women WHO'S WHO. 
Correspondence requires returr tage 


NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


Writing 


books of his own. 
two decades. 
co it for you. 


Help. It tells you what | do and 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
| have been coaching writers into print for 
| shall be doing it this year and the next. 


Write for my free descriptive folder entitled Book Writing 
10ow we get 


CHARLES CARSON, Literary 


Post Office Box 638-A, Manhattan Beach, Calif. 


| can 


started 


1956 
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Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 3000-3500 
stories . articles . serials series 
Now I'm teaching it. 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing” 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


AMERICA’S 
UNIQUE EVENT 
P Sand Painters © Dancers 
AUGUST 9-12 
Write for Information 


Ceremonial 
Box 1029, Gallup, New Mexico 


ACCURATE MARKET 
LISTS 


The manuscript market lists published in AUTHOR 
& JOURNALIST are recognized as tops in accuracy 
and reliability 


Special market lists are contained in the following 

sues: 

Little Magazines. October, 1954 

Comic Books. May, 1955 

Greeting Card Verse, Plays, Syndicates 
1955 

Specialized Magazines. September, 1955 

Religious Magazines, Company Publications, Octo- 
ber, 1955 

Book Publishers. November, 1955 

Business (Trade) Publications. December, 1955 

Handy Market List. January, 1956 

Juvenile Magazines. February, 1956 

Filler Markets. March, 1956 

Poetry, Including Light Verse 

Short-Short Stories. May, 1956 


August, 


April, 1956 


Send 25c (coin or stamps) for each copy you wish. 
We suggest you order TODAY—the supply of 
copies is limited. 


AUTHOR & JOURNALIST 
1313 National Bank of Topeka Bldg. 
Topeka, Kansas 


vivid volcanic formations ghost towns, resorts, and 
camp sites—is bounded on the south by our last active 
volcano, Mount Lassen, and on the north by the in 
credibly beautitul, incomparable Crater Lake 


If | have harped so much on the lead it is be 
cause busy editors may push aside your manuscript 
if the opening doesn’t stir their enthusiasm. 


Now to the body of vour article. It must follow 
the lead, step by step, concentrating upon the one 
big thing vou are telling. Describe this thing 
(place or event) from a number of different: van 
tage points, but keep vour eve on the main theme. 
Phink of vourself as driving around a mountain. 
It takes on different shapes and moods as vou 
travel. It is never the same view, but it is always the 
same mountain. 


The central theme should run as 
through the article, connecting all the parts. Tf it 
doesn't, vou mav contuse or lose the reader with 
aimless ramblings and minutiae of detail. Re 
member: keep the reader oriented. 


If there is a wide area to cover, don’t: make 
meandering cow trails all over the place. Divide 
the region into zones, and take up one at a time, so 
that there is a continuity. 


Want an examples Hf were writing about San 
Diego, | wouldn't jump from Point Loma to Presi 
dio Park to Fisherman's Whart to Coronado Island, 
and so on. | would block out the city into several 
sections: Point Loma to La Jolla; Old) Town and 
Presidio Park; Balboa Park: the downtown district, 
Fisherman's Whart, and the aircraft. factories: 
Coronado Island, the Silver Spit, and Tijuana. 
This is the “guidebook” method, and a very good 
one in covering lots of ground. 


If vou can inject a little subtle humor and some 
personal warmth into your stories, at the same time 
avoiding crude jokes or sloppy sentimentalism, 
your manuscripts will be more convincing. 


Avoid superlatives and trite phrases—unless they 
really fit! Wonderful, picturesque, magnificent, 
gorgeous, and such grandiose words sound stale to 
editors—unless you can either immediately justify 
their use with particularized detail or place these 
words at the end of passages which have proved 
their right to be used. 


Lastly, try to see your subjects as animated, 
possessed ot personality. Phrases such as “the sing 
ing pines,” “the breathing hills,” “brooding bay 
ous,” “uncompromising desert,” “teasing lupines,” 
and “omniscient sea,” will give a lift to your stories, 
if properly used. Be original if vou can, but re 
member: originality can strained to such a 
point that it becomes nauseatingly contrived. 

Your articles ought to be a test of what vou have 
seen. If you do not see your subject more clearly 
by the very act of writing the article, something 
has eluded you. 

When you have finished, put the article away for 
a few days. Then read it as critically as you are 
able, and ask vourself: “Does this make me want 
to return there right away?” If the answer is in 
the afhrmative, send it off—after querying, of 
course, 

The travel trail is going to be crowded trom now 
on. But good, imaginative articles, tailor-made for 
interested publications, should have no trouble in 
reaching the acceptance station. 
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Markets for 
Travel Articles 


find an oun 
Friedman's 


RITERS of travel artides: will 
excelled discussion Ralph 
artidle immediately preceding this list. 
Phe list comprises open markets for travel ma 


terial by treelancers. Of course there are addi 
tional markets available in some instances. 

Many general magazines use occasional travel 
articles. Large daily newspapers other than those 


listed purchase some pictures and articles dealing 
with places in their immediate regions. 

\s with other articles, if a market possibility, 
however unlikely, occurs to vou, a query may prove 
worth while. 

Where prices are mentioned in the list, they are 
per word or per article. dee. means payment on 
Pub. means payment on publication, 


American Motorist, |712 G St. N.W., Washington 
6, D.C. Illustrated travel articles under 1,500. W. W 
Hubbard. Ic. Acc. Overstocked just now 

Arizona Highways, Phoenix, 
torial. Demands professional 
white photos and transparencies. No snapshots or 
miniatures. Also some articles. Material confined to 
Arizona. Raymond Carlson. 2c, photos $10-$30 

Atlantic Guardian, 96 Water St., St. John’s, N. F., 
Canada. Photo features and articles on unusual as 
pects of Newfoundland life or about Newfoundland 
born people living abroad. Ewart Young. Payment by 
arrangement 

The Beaver, Hudson's Bay Company, Main St., 
Winnipeg, Manitoba, Canada. A restricted market 
for travel material of the Canadian North. Illustra- 
tion sessential. Clifford P. Wilson. 2c up. Pub 

Buick Magazine, 818 W. Hancock Ave., Detroit 1, 
Mich. A few articles each month on people, places, 
and events of interest to tourists; outdoor recreation, 
handicrafts. Usually 500-600 words. Requires a min- 


ACC plane 


Arizona. Highly pic 
quality in black and 


imum of 6-8 black and white photographs for a 
one-page article, 10-12 for a two-page article 
Highly selective in choice of material. At least one 


article in each issue to appeal especially to women 
|. L. Wiles, Editor. Acc. Supplementary rights released 
Canadian Geographical Journal, 54 Pork Ave, 


Ottawa, Canada M-50) Illustrated geographical 
articles 1,000-5,000. Gordon M. Dallyn. 1c up. Pub 
Chicago Tribune, Tribune Tower, Chicago. Uses 


a great amount of travel material, newsy rather than 
purely descriptive, to 700 words. Articles should be 
written on the scene or not more than three months 
after trip. Prefers all-year vacation areas. William 
W. Yates, Travel Editor. $15 an article. Pub 

The Christian Science Monitor, | Norway St., Bos- 
ton 15, Mass. Travel page every Tuesday and Fri 
day. Articles to 700 words written from actual ex 
perience—off-the-beaten-path vacation spots, well- 
known places seen from new angle. Occasional travel 
news. Photos. Leavitt F. Morris. $12-$15 a column, 
photos $4-$7. Acc. Query 


Chrysler Events Magazine, 43] Howard St., De- 


troit 31, Mich. Travel articles on cities, states, recrea- 
tional regions, national parks, civic events (such as 
Mardi Gras, Aquatennial, Cotton Carnival, etc.) 


1,200-1,800. Also articles on ‘people doing things” 
—unusual occupations, hobbies, etc. Black and white 
photos and color transparencies. Jack A. Fritzlen. 
$50-$100 an article, photos $10-$50. Pub. 

Colorado Wonderland, 701 S. Tejon St., Colorado 
Springs, Colo. Illustrated articles 1,200-1,500 de- 
signed to bring tourists to Colorado. Wilma A. Davis 
2c, photos $3, color transparencies, $25. Pub. 
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IN VERMONT.. 


Bromley House 
1S SPECIAL! 


An all-summer house party—and you're 
invited! Golf, swimming, music, Art Center 
Spacious lounges—relaxed atmosphere. $55 
weekly up with all meals. Rec: A.A.A., 
Gourmet & Duncan Hines. Color folder 
Write today Box AJ 


PERU @® VERMONT 


NEED WE SAY MORE? 


writes:* “You are the first agent—who 
ever did anything constructive for me. All others 
> went off on a tangent with beautiful theories, none §¢ 
of which were practical.’ *(mame on request 

Novels — Short Stories — Articles — Plays 


A client 


: Write for Television and radio—Plays read by q 

Broadway producers. ‘ 

ANALYSIS — CRITICISM — GUIDANCE ; 

REPRESENTATION 
Reading fees: $4.00 up to 5 i words; over 5,000 
and up to 10,000, 75¢ per thousand; 10,000 to 
40,000, $10.00; full length novels & plays, $15.00 


Return postage 


4 

Manuscripts typed, 20c per age ‘ 
BOOKLET, ‘ 


» with each ms. please Send for FREE 
: To The New Writer. 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


FRIENDLY, EXPERT HELP 


What every riter needs years atisfactory ery 

worldwide clineuate Mo jern methods Editing, revising 
rewriting, ghosting nstruction books storie speeches 
articles, poems, fiction, non-fiction, text books. Each prog 
erly typed when ready. Free carbon on white er $}. ae 


to $1.75 a thousand word average. Minimum $6.5 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


I'LL DO IT FOR YOU 


Sick of rejects! | have ghost-written millions of words of 
stories, articles, books for hundreds of satisfied clients ! 
may be able to help you see your name in print and make 
money on your raw material. Reasonable rates. Particulars 
FREE. Also Slant Chart & Best Plot Formula 


WILL HEIDEMAN 


P.O. Box 146 A New Ulm, Minn. 


RIGHT WORCS WRITE CHECKS! 

Many I've helped have sold to 

15 years of scripting experience 

inside Hollywood Studios COMPI riting help, or 

Ghosting, on Novels, Stories; Screen i Stage Plays 
Write me your problem for free reply 

JESSICA FOX MAY 
Phone 5602 Fernwood Avenue 
HOllywood 2-5448 Hollywood 28, Calif. 


Make your plots pay! 
Movies and TV Over 


TO AUTHORS OF BOOKS 
oublished on a COOPERATIVE BASIS, we 
awe a plan for the additional promotion 


book WITHOUT 


and distribution of your 


COST TO YOu. 
If inter Sen write for details to 
SERVICE 
21 
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The Desert Magazine, Palm Desert, Calif. Illustrat 
ed features, preferably in first person, from the desert 
Southwest, to 2,500. Travel, mining, lost mines, In- 
dians, personalities, desert living, wildlife. Must have 
the ‘‘feel’’ of the desert country. Photos essential with 
contemporary material. Randall Henderson. | V2c up 
photos $1-$3. Acc 

Detroit Free Press, Detroit 31, Mich. Crisp, tightly 
written feature articles 500-800 words about people 
doing interesting things on vacation—or in travel of 
any kind. Glossy black and white photos 8 x 10; pre 


fers pictures with me action; scenics if of outstand 


ing quality. Articles should deal with out-of-the-way 
locations not usually covered by publicity agencies 
Queries invited; address Travel Editor. Payment for 


articles according to merit, photos $3 


Dodge News Magazine, Editor, Prince & Co., 5435 
W. Fort St., Detroit, Mich. Travel, personality, science 
articles to 500 words. Pictures must accompany MSS 

black and white, color transparencies. Top rates 
Pub 

Down East Magazine, Camden, Maine. Illustrated 
articles of 2,500 relating directly to Maine. Phot 
graphs of Maine subjects. Duane Doolittle $30-$50 


for articles 2,000-2,500, less for shorter pieces. Acc 
Empire Magazine of the Denver Post, 650 1|5th 
St., Denver 2, Colo. Western photo features to 1,000 


2c, photos $3-$5. Acc 
3000 Schaefer Rd 


Bill Hosokawa 
Ford Times, Ford Motor Co 


Dearborn, Mich. Well-illustrated travel, place, sport, 
or other articles, 1,200-1,500; brief picture stories 
with or without Ford angle. 10c. Acc 


Forest and Outdoors Magazine, 4795 St. Catherine 
St., W Montreal, Canada. Fillers (with photo or 
drawing n little-known aspects of out 
door life. Typical example: a deer that hanged itself 
by jumping from a cliff into a tree. R. J. Cooke. Pay 
ment by arrangement 

Fortnight: Magazine of the Pacific Coast, 748 N 
La Cienega Blvd., Los Angeles 46, Calif. Articles on 
related to the West Coast—off-beat spots t 

suggestions for trips; no historical pil 
grimages, no first-person copy. R. R. Mathison. $2 a 
published inch (about 2c a word). Put 

Friends, 3-135 General Motors Bldg 
Mich Represent Chevrolet Division f 
Motors. An magazine using at 
travel article in issue. Wants only 
photos plus a r utline of general 
concerning the | Photographers should query 
John H. Warner, Editorial Director. Minimum of $200 
plus expenses for black and white assignments, min 
imum of $300 for color assignments. For one-time 
use $75 a page for black and white, $125 a page for 
color | In all persons who appear in 


unusual or 


travel 


visit, unusual 


Detroit 2, 

General 
least one 
captioned 
information 


all-picture 
each 
ugh 


cality 


Must have release 
photograph 


Holiday, Independence Square, Philadelphia 5, Pa 
Quality articles, well-illustrated, on places and people 
in sections of United States and foreign countrie 
1,500-5,000. Ted Patrick. First-class rates. Acc 

Household, 912 Kansas Ave., Topeka, Kan. Oc 
casional well-illustrated travel material of interest t< 
families. Robert Crossley. Top rates. Acc 

Lincoln-Mercury Times, Ford Motor C 3000 
Schaefer Rd., Dearborn, Mich. Travel articles, U. S 
or foreign, to 2,000. Black and white phot tran 
parencies. William D. Kennedy. Excellent rates. Acc 


The Lufkin Line, Lufkin Foundry & Machine Co 
Lufkin, Texas. A bimonthly external house magazine 
A few travel 1,000-1,200 words; include a 


articles 


dozen 8x 10 glossy prints from which to choose il- 
lustrations. Landscape photos for inside cover; may be 
stock pictures. Virginia R. Allen, Editor. $25 or Ic a 
word plus $2 each for photos, whichever is greater. 
Acc 

Maclean’s, 481] University Ave., Toronto 2, Ont., 
Canada. A publication published for the purpose of 
‘interpreting Canada to Canadians Wide open to 
freelance writers who have the stuff. Uses much 
travel material, such as articles on rivers, summer and 
winter resorts, important restaurants, parks, geograph- 
ical areas, inhabitants of special regions; personality 
stories; all must be in Canada (which includes New 
foundland) except for subjects of overriding interna 
tional interest. 3,000-5,000 words. Query with out 
line 200-500 words. lan Sclanders. $300 up. Acc 

Motor News, |139 Bagley Ave., Detroit 26, Mich 
Outdoor adventure and travel articles. Photos. William 
J. Trepagnier. $50-$100. Acc 

National Geographic Magazine, |6th and M Sts 
N.W., Washington 6, D. C. Official journal of the 


National Geographic Society Articles on travel 
jeographic, and natural history subjects to 7,500; 
color and black and white photographs. John Oliver 
La Gorce. First-class rates. Acc. Query 


National Motorist, 216 Pine St., San Francisco 4 
Calif. Articles of 700 and of 1,400 words on any 
thing that would be of interest to the average motor 
ist who lives in California and does most of his motor 
ing on the Pacific Slope. Articles on the car, roads, 


interesting people and places in the West or in the 


history of the West, hunting, fishing, outdoor life 
animals. Black and white photos for illustration. Jim 
Donaldson. 5c, photos $3-$5. Acc 


New Mexico Magazine, Santa Fe, N. M_ Illustrated 


articles on New Mexico, all phases, to 1,500. George 
Fitzpatrick. $15 an article. Pub 

New York Herald Tribune, 230 W. 31st St, New 
York 36. Covers United States and foreign countrie: 
but has string of correspondent Beach Conger. $15 
Q newspaper column. Put 

New York Times, Travel Section, Times Square 
New York 36. Covers the entire world. No travelogue 
r publicity puffs, no encyclopedia rewrites; author 
must have visited area recently to warrant dateline 
Straight news stories about travel. Must have a news 
lead and news peg, and include costs. Paul Fried 
lander. About 5c. Pub 

People & Places, 3333 N. Racine Ave., Chicag 
13. Will consider only picture stories of interest 
ing people and places in the United States; photos 
must be at least 8 x 10 and have plenty of human in 
terest. Ralph N. Swanson. Two weeks after Acc 

Pictures, Eastman Kodak Co., 343 State St., Roch 
ester 4, N. Y. Amateur snapshots, all subjects, black 
and white r color; no candid shots. Wyatt Brum 
mitt $5 ul Acc 

The Refresher, The Cola-Cola Company, P. O 
Drawer 1734, Atlanta, Ga. An _ occasional travel 
article, usually done in color by the magazine's staff 
photographer. Receptive, however, to queries from 
freelancers. William H. Boring, Jr., Editor 

San Francisco Chronicle, San Francisco 19, Calif 


Almost entirely out of the freelance market but con 
iders submissions carefully. Stanleigh Arnold, Sunday 
Editor. Maximum $25. for illustrated 1,500-word 
article. Pub 

Scenic South, Standard Oil Company (Kentucky 
Starks Bldg Louisville 2, Ky Photographs with 
captions—single r in series—showing subjects of 


TELEVISION WRITERS 
scripts. This 


ever-changing 


You need a specialist to market your 


agency concentrates on the complex 


TV field. F 


r details write 


Robert Finnell Agency 
507 Fifth Avenue New York City 17 


YOU SHOULD BE MAILING... 


NOVEMBER themes in JUNE and WRITING for DE 
CEMBER! Most writers work x months ahead EDITORS 
BUY five mont} n advance. Keep up with what you should 
end when with IT TIME TO WRITE, the perpetual 200 
Jea calendar end $1 to IT TIME TO WRITE, 776 Broad 
w Denver ) 
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scenic, historical, and general interest in Alabama, 
Florida, Georgia, Kentucky, Mississippi. Black and 
white glossy prints 8x 10 for inside pages; trans 
parencies 4x5 or larger for covers. Robert B. Mont 
gomery. Black and white photos $5-$10, color trans 
parencies $75. Acc. Copies of magazine available to 
freelance photographers 

Seattle Times Sunday Magazine Section, Box | 892, 
Seattle 11, Wash. Features on Pacific Northwest sub 
jects only, 1,000-1,200 words. Picture layouts for 
roto section. Chester Gibbon. $15 for unillustrated 
articles; $25 with suitable art. Pub 

Space, Hyster Company, P. O. Box 4318, Portland 
8, Ore. Some travel articles appealing to men; em 
phasis on scientific progress, sports, and the outdoors 
500-1,000 words with 3-7 captioned black and 
white photos. John Fergison, Editor. To $50 

Sunset, Menlo Park, Calif. Western states and 
Western authors only. Very little material by free 
lancers. Fair rates. Acc 

Think Magazine, International Busine Machine: 
Corporation, 590 Madison Ave., New York 22. Pos 
ibly travel material if appealing broadly to business 
men. Scenic photos of high quality. 10c, photos $7.50 
$10. Acc 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5 
Calif. Trailer travel stories and how-to-do’s for 
mobile home dweller 50-2,000 words. Photos es 
sential. All material should be of benefit to traile 
people and incorporate a trailer theme. David F. Lyon 
Editor. lc-3c, higher rates on assignment. Pub 

Trailer Topics Magazine, 28 E. Jackson Blvd, Chi 
cago 4. Unusual trailering experiences, accompanied 
by photos. Acc 

Trail-R-News, 546 W. Colorado St., Box 155 
Glendale, Calif. Writers who have not traveled in 
trailers will find it difficult to hit this market. Travel 
articles built around trailer coach life, 1,200-2.500 


r 


Each must be accompanied by two glossy photos and 
must deal specifically with a tri r locality. Stock 
photos acceptable Jack Kneass anaging Editor 


$12.50-$25 an article. Pub 


Travel, 50 W. 57th St., New York 19. What t 
do and see with cost worked in anywhere in the 
world, 1,000-3,000, 2,500 preferred. Photos. Car 
toons. Works 3-4 months in advance. Malcolm Mc 
Tear Davis. $50-$100. Acc 

Vermont Life, State House, Montpelier, Vt. Illus 
trated factual Vermont articles. Photos, black and 


white and color. Walter Hard Jr. 2c. Put 
Westways, 2601 S Figueroa St., Los Angele 54 
Calif. Articles 300-1,200, photos of out-of-doors 
natural science, history, etc., on California, Arizona, 
Utah, Nevada, New Mexico, and southern Colorad 
Verse. Cartoons. Phil Townsend Hanna. 5c. Acc 


{fn editor who tries to please all of his readers 

Hl soon discover himself ina state of constant 
di PONS In old editor put wt this way. “You 
cannot voratch CVE? where he itches. 
vas right So the editor learns fo please himself, 
fling the chips fall here the and hee pine 


this admonition of Mark Twain's 
{lways do yight. This will 
Lester Markel 


gratify some people 


and astonish the rest 


23rd WRITERS’ CONFERENCE 
in the ROCKY MOUNTAINS 
JULY 23-AUGUST 10, 1956 


Workshops in novel, short story, poetry, non 
fiction, juvenile fiction, television drama, and 
writing-marketing problems 

Distinguished staff, including: Philip Wylie, 
May Sarton, Warren Beck, Walter S. Camp 
bell, Phyllis Whitney, Harry Muheim, and 
others 

Write Don Saunders, Conference Director 


UNIVERSITY of COLORADO 


Macky 367, Boulder, Colorado 


Tufts Writers Workshop 


Distinguished Leadership in Poetry, Fiction, Non- 
Fiction - Plus a New Course in Technical Writing 


Taught by Professionals from Industry 

Two 2-week Sessions: July 2-13; July 16-27 
July 14: All-Day Program by Noted Writers, Editors 
AN ‘FACULTY 


Director. Instructor Poetry 
Hagen. Fiction: Horace Reynold Non-Ficti¢ +t 
Techr t A Bur k W rit C 

fror writer Aca rr + if 


Write today for special new brochure and catalog. 


Director of Summer School 
Tufts University Medford 55, Mass. 


CHAUTAUQUA WRITERS’ WORKSHOP 
16 to August 3, 1956 


and 


1 n Poe 
co neces ar 
gory Venn, Director ner 
rie B Paradis hn Fees: $25- 60 
rate s for auditor Academic Credit 


oyracuse Inive 
For bulletins write: Registrar 
Choutauqua Summer Schools, Chautauqua, New York 


PHILADELPHIA. REGION AE 
WRITERS’ CONFERENCE 
Eighth Annual — June 27, am 2 


FLORENCE KERIGAN, 


P.O. Box 897 Philadelphia 5, Pa. 


DETROIT WRITERS’ CONFERENCE 


August 24-25 


rk shor n fiction ort e ve ther fields 
ted by top editors and writers Cash prizes! All ses- 
held at Crowley-Milner & C F write t 


IRV. LEIBERMAN 


1555 Luxor Road Cleveland 18, Ohio 


Vacation at my N. H. Writers’ Colony. Learn how from the 


author of the prize-winning novel, THE DEVIL’‘S HAND- 
MAIDEN | have helped hundreds to success in fiction 
poetry articles, et A trial criticism at $1 per M words 

ve that | can help you. Reference: Who's Who in 


the Midwest. Or visit my Chicago class or N. H. Colony 


49 Salem Lane 


Make Your Writing PROFITABLE this Summer, Too! 


Literary Critic 
MILDRED I. 


MY SEVEN BOOKS 


1—WRITERS: HERE'S HOW! (Basic Technique) $1.00 
2—WRITERS: HELP YOURSELVES! (Formulas) 2.50 
is -WRITERS: MAKE IT SELL! (Advance Technique) . 2.50 

-WRITERS: TRY os SHORTS (8 types explained) 3.00 


6 WRITERS: LEARN TO EARN! (New approach to writing) 3.00 
7—THE DEVIL'S HANDMAIDENS. Novel. $3.50. From me.. 2.50 


REID 
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Writing for Farmers Today 
With 1956 Market List 


F ARM publications, like farms, are tar different 
from what they used to be, even a few vears 

avo. They are not so numerous, and thei 
character has changed. 

lime was when the thinking of the farmer 
his family was worlds apart: from that of city on 
even small town residents. For periodical reading 
matter farm folks depended largely on farm 
magazine—either national or and a weekly 
newspapel published in their Community. 

Today subscribe to magazines of every 
type. As magazine as the New Yorke 
has per its circulation im rural areas. A 
proportion of farm families take city 
television listen to the 


and 


stale 


farmers 
urban a 
cent ol 
large 
daily. 
radio. 

With farmers and their families acquainted with 
national and even international thinking. — the 
agricultural publication that is successful supplies 
them with what they don't get clsewhere. No 
longer is it the major reading matter in the typical 


watch 


farm home. 

Such a publication treats farm: folks as intel 
ligent, informed people—but with a special in 
terest, agriculture and the rural home. It seeks to 
cater to that interest rather than cover the world. 

Another factor has entered in. Farming has be 
come regionalized. Soils, livestock, farm 
management, differ widely in) various parts of the 
country. The interests and problems of a farmer 
raising 4.000 acres of wheat in Kansas differ widely 
from the man cultivating a small date 
ranch in California or the New Jersey 
gardener growing vegetables for the New York 
market. 

The result has been a decline 
een ral farm magazines covering the entire countrys 
There is left only one magazine of mass circulation 
seeking to reach farmers and tarm families all 
Farm Journal and Country Gentleman with 
subscribers 


Crops. 


those of 
southern 


in the number of 


states 
nearly 

There are a number of sectional publications of 
large circulation. such as Successful Farming and 
Cappers Farmer in the Middle West. cach with a 
million: the Progressive 
editions the South 
harm 


circulation well above a 
Farmer with five 
representing 11, 
Ranch—Southern 
editions and over 
South. There are 
papers. but none with comparable circulation. 

All the agricultural publications heretofore 
mentioned deal in general with farming and. the 
home. There are a good manv farm mag 
national in confined to specialized 

Among them are Electricity on the Farm, 
fmerican Fruit Grower, Market 
Digest, National 
fentculture (Farm 
Vonthly, National 


sectional 
million 
with two sectional 


subscribers and 
a million circulation. also in the 


various other regional farm 


farm 
azines 
matters. 
Breeders’ Gazette, 
Journal, Cooperative 
Farmer, the Nation's 
National Grange 


SC ope 


Grou rs 
Flying 
Bureau). the 
Union Farmer. 
In addition, 
scope making a 
Farm Quarterly, 
culture and rural 


there are magazines of national 
unique approach such the 
embodying a philosophy of agri 
life: Organic Gardening and 


o4 


Farming, emphasizing “natural methods of soil 
and What's New in Crops and Sorls, which 
agents, 


Care 
reports the resulty of research to 
teachers, and very studious farmers. 

If vouwre not familiar with the field, 
surprised at the large number of publications deal 
ing exclusively with specific breeds of livestock or 
highly specialized Crops. For instance, the Amer 
roan Hereford Journal, the Poland China World, 
the National Barred Rock Journal, Almond Facts, 
the Soybean Digest. 

In each of the larger farm states voull find one 
or more farm papers with circulation confined 
largely to the state. Generally they are published 
monthly. Naturally they devote their space to mat 
Interest. 
four farm dailies, all under the 
Corn Belt) Farm Dailies. 
livestock. give 

and. livestock 


voull be 


ters of state 
There are 
ownership—the 
mterest 
to detailed 


samc 

Then 
heavy 
market 


major 
coverage 
reports 

Phe large number and 
would 
lancer That is true—within limits. Phere are a 
number of treelance writers who make a. living 
writing on agriculture. They are men—in a tew 
who know. tarming trom the 


variet\ of farm 
market for the tree 


papers 


sugeest an 


Women 
ground up. 

The tact is that farming. like 
nesses, is blest with few operators who can write 
eftectively and are willing to take the time to do so 
Consequently most writing for farm magazines ts 


many other busi 


done by professional ol semiprotessional writers 


professors colleges of agriculture, and staft 

members of the magazines. 
Phe Number requisite tor 

Farmers will spot an error instantly 


publication that con 


farm articles ac 
and 
will Jose confidence in the 
tains it 

The most popular farm article is ot the expert 
telling how a farmer or group of farm 
objective—rather than how it 
attained Phe article, like a 


success achieved against 


C1ice tv pe 
ers attamed an 
could perhaps be 
short. story, should) show 
obstacles. 

Most farm papers publish numerous short how-to 
drawings, 


items illustrated with photographs on 
rural 


Necessarily they deal with the farm or the 
home 

Phere is lithe opportunity for selling fiction on 
verse to agricultural publications. Most of them 
use neither, though some publish a limited amount, 
laboo, of Course, is anything reflecting unfavorably 
on farm lite. 

The opportunity for homemaking material is 
diminishing. Most of such copy is now staft-writ 
ten 

General magazines offer a growing market tor 
articles interpreting big agricultural problems on 
dealing with controversial farm issues. Articles of 
this tvpe appear from time to time in Harper's, the 
{tlantic. the Saturday Evening Post, and numerous 
other periodicals. 

The voung freelance writer who knows farming 
and rural lite may find a staff position on an agri 


AUTHOR JOURNATLIS# 


cultural journal—or as editor of the farm section 


There are never enough qualified 
persons for such jobs. 


ola daily pape ! 


Phe accompanying market List comprises publica 
tions that have expressed freelance 
articles. Many other 
material from qualified writers but do not wish to 


Interest mn 
farm magazines will consider 


Invite MaANUscripts, 

Phe writer familiar with farmine will find. it 
worth while to query publications whether listed 
or not. Probably he will be acquainted with a 
magazine which may seem a natural for a specifi 


idea. If not he can find a complete list of farm 
publications (though with no manscript data) im 
Consumer Magazine Rates and Data (Standard 
Rate Data Service 


and which he 


may consult in 

the office of anv large advertising agency 
In the following list the rate of payment where 
indicated is per word per manuscript 
means payment on acceptance. Pah. means par 


ment on publi¢ ation 


Farm Market List 


American Agriculturist, Saving: Bank Bldg 
Ithaca, N. Y. Most copy furnished by the magazine 
eguiar writers nd reporter Buys an occasional very 
hort article f special interest t Northeastern rural 
people. A few human interest photographs dealing 
with farming or rural life. E. R. Eastman 

American Cattle Producer, S01. 17th: Ave 
Denver 18, C Material dealing with range cattle 
industry and related topic Some filler News if 
inusua Phot f same type as article D. O 
Appleton. 2c, pictures $5-$6. Put 

The Anearioan Farm Youth, Fairchild at Robin 
Danville | Fact article 500-1,000 f interest t 
farmer Adventure fiction 2,000-3,500. Robert R 
mack Pub 

American Fruit Grower, Willoughby Ohi Item 
200-500 on fruit growers and operations on com 
mercial fruit farms; also labor-saving methods. R. T 


Meister. ]c-2c hotos $3 
American Hereford Journal, Graphic Arts Bldg 
Kansas City 5, M Succe stories and ‘‘how we d 
it article n exceptional Hereford cattle raiser 
ne r two phot with article Better query. Don R 
Ordduff. phot $1 50 $2. Pub 
American Poultry Journal, 180 N. Wabash Ave 
Chicag Ill. A market for a freelancer only if he 
is an authe Iston R. Hannas. Query 
American Vegetable Grower, Willoughby, Ohi 
Items 200-500 on stable and potato growers and 
abor-saving peration with one or tw ph tograph 
R. T. Meister, 1c-2c; photos $3 to $5. Acc 
Arizona Stockman, Arizona Title Bic jig., Ph 


rity on poultry. Roa 


enix 


Ariz. Personality articles to 1,500 words on ranche 

and ranching in Arizona and the rest of the South 
west. Article hould be directed to two points: how 
to make more money through better methods in the 
cattle busine how to make the work easier. Glossy 
black and white phot Leonard N. Sime, Editor. Ic 
photos around $3. Pub. Always query. Sample copy 


available to pr ntributors 
Breeders’ Gazette, Magazine of Livestock Farming, 


spective c¢ 


Stock Yards, Louisville 6, Ky. Articles 500-1,000 on 
livestock farming, how to breed, feed tei market 
farm animals profitably and produce feed and forage 
crops to best advantage Especially interested in 
articles about actual livestock farms with the ex 
periences and recommendations of the farmer who is 
doing a good job with hogs, beef cattle or sheer; 


Acc 


Stevenson St., 


Samuel R. Guard. 2c-5c 


California Farmer, 83 San Francisc 


5, Calif. Has its own sources for material and is not 
a general market for outside contributions Buy 
some short picture features of farm machinery de- 
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WE CHARGE ONLY FOR SERVICES 


When seeking help ask your prospective critic: 
What have YOU written?’’ Our critic and re- 
tories and books pub- 
We offer criticism, re- 
on all scripts, especial- 
length: We specialize in the little 
s markets. This is our policy: 
‘NO CHARGE. Part of our work is 


vision expert has had 
untries 
nd market advice 


lisned in ten c 


wr ver 


kn 
NO SERVICE 


with a Government service in fiction, so our 
tandard must be high. Write for information 
r send scripts direct to 


COMMONWEALTH WRITERS’ SERVICE 


817 Granville St., Vancouver, B.C., Canada. 


CASH FOR FILLERS 
PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and “‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


BOOK WANTED 


Historical 
National 


AMERICAN GUILD PRESS 


2014 McKinney Avenue Dallas 1, Texas 


MANUSCRIPT TYPING 


50c Per Thousand Words 
Guaranteed to be Accurate and Neat. 
Minor corrections; one carbon copy 
Als extra first and last sheets 
23 Years Typing Experience 
HELEN M. MYERS 
121 S. Potomac St. 


ude 


Waynesboro, Pa. 


YOU CAN MAKE EXTRA MONEY WRITING! 


f € rticles, photo-stories 

feat . t a a! for the outdoor 
t 12 with help a o get bt checks and 
r f free 3 0 word ustrated folder and learn 
t writ money-back protects 


THE NON-FICTION PRESS 


Dept. R, Box 1008 Glendale, Calif. 


GHOST WRITING 


My work has been published in the United States, Canada, 
England, Scotland, India and in braille. I'd like to help you 
t Te me needs and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


WE NEED STORIES 


Hollywood agency handling top Hollywood stars needs story 
material of all kinds suitable tor adaptation to motion picture, 
radio, and television production Your story does not have to 


be published to 
SELL TO HOLLYWOOD 


60°, of movies, and almost all television and radio produc- 
tions, are made from unpublished stories. The head of our 
Story Department, who was with the Story Department of 
Warner Brothers Pictures studio for four years, can help you 
SELL YOUR STORY 

Our brochure describes in detail the kind of story material 
needed. For full information send 25c to cover costs of print- 
ing. handling, and mailing. The 25c is refundable when you 
send us your first story This all charge is necessary to 
prevent our Story Department from being flooded with requests 
for free literature from curiosity seekers and others not seri- 
ously interested in seiling stories. Address your request to: 


The John and Charlotte Sager Agency 
(Formerly The Helen Ainsworth Corp. Agency. Miss 
jinsworth is now a producer at 

Colwnbia Pictures Studio.) 
Beverly Hills, California 


BH Box 224 


WRITE FOR THE JUVENILES 


Begin at the beginning and end up selling. The most 
comprehensive course of its kind on the merket, cov- 
ering every phase of story and article writing for tots 
to teens. (Learn the step-by-step procedure from one 
whose work is appearing currently in juvenile publi- 
cations.) Not a ‘tell how’. but a SHOW HOW course 
Personal criticism included. Write for free particulars 
MARJORIE M. DAVIDSON 
P. O. Box 104 Laceyville, Penna. 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast — Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


For profit on your first book it is important for you 
to get our plan of publication. All types and sizes 
of manuscripts quoted on 


TRIANGLE PUBLISHING CO. 


3104 Ross Ave. Dallas 1, Texas 


EASIEST WAY TO MAKE $1 TO $10 DAILY 
WRITING FILLERS 
Will Heideman’s New 1956 Revised Course & Markets 
No long training or professional! style and plotting technique 
needed. Shows how to write humor, juvenile stories, house 
hold tips, rewrites, etc. Complete with samples. 150 markets 
also month of help to 1500 words of fillers if you order now 
Other fiction courses and help available. Return this ad and 
$1.00 today to WILL HEIDEMAN 


P.O. Box 146 A New Ulm, Minn. 


NUMERICAL — The “Write’’ Way To Success 
These courses teach you to write by having you write complete 
stories, not MEANINGLESS phrases and paragraphs Yes, each 
lesson is a story of your own, and each story is a potential money- 
instructor who has 


COMPLETELY NEW! NOMINAL COST! 


THE NUMERICAL WRITING COURSES 
Geo. M. Osborne, Dir., 
3898 Chase Street, Denver 14, Colo. 


INDIA PALME 
Box 77067, 1219 Jefferson Blvd., Los Angeles 7, California 
Writer of long experience offers help to Short Story 


writers. My fee: $1 per 1,000 words. Min. $3 per 


ms. A stamped self-addressed envelope, please. 


26 


California use. Jack T 


California for 
Text and photos $7.50 a column 
Tope ka 


veloped in 
Pickett 
Capper’s Farmer, 9! 2 Kansas Ave., 


17 
won 


Articles 1,000-2,000 on agricultural and farm home 
and family subjects; always query before submitting 
Cartoons Photos to illustrate articles. Color trans 
parencies of farm subjects for inside illustration 
Wallace D. Inman. Varying rates for articles. Pay 
ment for transparencies according to size and use 


Black and white photos $10-$25. Acc 


The Cattleman, 4!0 E. Weatherford St., Fort 
Worth, Tex. Fact articles 500-3,000; fillers 4-5 lines 
short verse. Photos only to illustrate articles. Car 
toons relating to livestock. Henry Biederman. Varying 
rates. Pub 


Country Life, 207 West Hastings, Vancouver 3, 
B. C., Canada. Special developments in farm produc 
tion methods and in marketing by primary producer 
also farm research as it affects British Columbia. J 
R. Armstrong. Acc 

Dakota Farmer, Aberdeen, S. D. Only materia! dea! 
ing with agriculture in the Dakotas is acceptable 
Walter W. Martin. Pub 

Electricity on the Farm Magazine, 305 £. 45th St 


New York 17. Illustrated articles to 1,000. Picture 
and-caption stories. Cartoons. Photos. Hugh J. Han 
sen. 22c, pictures $5, Acc. Query 

Everybodys Poultry Magazine, Exchange Place 
Hanover 4, Pa. Articles 1,000-1,500, fillers 100-500 
all on poultry keeping. Photos to illustrate. Cartoon 
T. E. Moncrief. lc-3c, photos $3-$5, Cartoons $5 
Acc 


Farm and Ranch-Southern Agriculturist, 3!8 Mur 
freesboro Rd., Nashville, Tenn. Non-fiction mostly 
staff-written, assigned, or bought from regular con 
tributors, but some freelance copy dapted to Southern 


agriculture—especially short how-to-do-it stories, 
preferably with photos. No fiction. Cartoons, 2-3 a 
month. Address material to Ann Stewart, Assistant 


Editor. Articles approx $5 a MS. page plus $5 a phot 
cartoons $5. Acc 

Farm Journal, 230 W. Washington Square, Phila 
delphia 5, Pa. Technical farm production materia 
household and other feature dealing with country 
living, to 1,200. Mostly on assignment; query. Short 
stories to 3,500, romance preferred, rural scene not 


particularly desired. Lyrical verse to 16 line humor 


us verse 4 to 6 lines; gag epigram newsbreak 
Kodachromes for covers; black and white phot t 
illustrate articles Cartoons neither rural nor t 
sophisticated. Carroll P. Streeter, Editor. General 
material 10c up, fiction 20c up, no fixed scale on 
pictures or verse. Acc 
Farm Quorterly, 22 £. |2th St., Cincinnati 10 


life 2,500 t 


Stalgic essay: 


Ohio. Articles on farming and rural 
5,000. Fillers on farm operations. N« 
on rural life. Material of common interest t 
No fiction, no poetry. Photos in color and black and 
white. R. J. McGinnis. 5c, 


Tarmer 


color photos $25-$100 
black and whites $5-$10. Pub 
Horticulture, 300 Massachusetts Ave., Boston 15 


Mass. Publication of the Massachusetts Horticultural 
Society. Experience articles 1,200-1,500 on gardening 
and plants. Photos. Daniel J. Foley. 2c up. Pub 

The Idaho Farmer. See Pacific Northwest Farm 
Quad. 

Kansas Farmer, Copper Blidg., Eighth & Jackson 
Sts., Topeka, Kan. How-to-do-it agricultural storie 
500-1,000, illustrated. No fiction. Verse by farm 
folks only. Photographs from within Kansas. Car 


toons. R. H. Gilkeson. Varying rates, cartoons $3. Pub 
Market Growers Journal, || S. Forge St., Akron 4 
Ohio. How-to and equipment articles dealing’ with 
commercial production and marketing of vegetables 
and potatoes. Pat Waldron. 2c, photos $3-$5. Pub 
Michigan Farmer, East Lansing, Mich. Articles by 
persons closely associated with Michigan agriculture 
Verse chiefly by members of this group. Photographs 
Cartoons. Milon Grinnell. Photos $5-$10, cartoon: 
$3-$5 


AUTHOR & JOURNALIST 


Missouri Ruratist. Eighth & Jackson Sts., Topeka 
Kan. Agricultural how-to-do-it articles, Missouri only 
Most articles are by staff members. R. H. Gilkeson 
Varying rates, pictures $3. Pub 


29, Alexandria 
teen-age farm 
Sports fiction 


The Nationa! Future Farmer, Box 
Va. Fiction 1,500-2,500 words for 
youths (average age 17; range 14-21 
preferred though adventure stories are accepted 
Articles are aff-written. Photos (8 x 10) of Future 
Farmers of activities only. Cartoons—but 
currently overstocked. Lano Barron, Editor. 2ac 
photos $5. Pub. Cartoons $5. Acc 

National Live Stock Producer, 139 N. Clark St., 
Chicago 2, Ill. Articles with adequate factual data on 
marketing and production of beef cattle, hogs, sheep 
Study several issues of magazine before submitting 
J. W. Sampier. $50-$200 an article. Cover phot 
$10 up. Pub 

National Union Farmer, |417 California St., Den 


America 


ver 2, Colo. Publication of the National Farmers Un 
ion. Articles to 1,500 on economic aspects of agri 
culture—conservation, price supports, etc. Ross E 


Acc 


Room 


Thomas. $30-$35 an article 


The Nation's Agriculture, 2300, Merchan 


dise Mart, Chicago 54. Publication of the American 
Farm Burea au Federation. Occasionally buys agricul 
tural stories from freelance writers. Creston J. Foster 


29 Worthington 


New England Homestead, 
Springfield, Mass. Articles mostly staff-written or 
assigned. Homemaking articles of special interest t 
New England audience. Limited amount of fiction 
suitable for rural homes. Some verse dealing usually 
with nature or holidays. James G. Watson. 25c¢ a 
column inch. Pub 

The Ohio Farmer, 1010 Rockwell Ave., Cleveland 
13, Ohio. Articles about Ohio farmers and their ac 
complishments, with good action photos. Material 
about Ohio farm homemakers and rural home im 
provement. E. W. McMunn. 5c a line. Pub 
Q bog Oregon Farmer. See Pacific Northwest Farm 
uad. 


Organic Gardening and —— Emmaus, Pa. A 


magazine that stresses atural methods of il 
care Articles about organic gardeners and farmer 
and subjects of interest to them. Robert Rodale. 2c 


photos $6. Tw months prior to publication Sample 


copy available to prospective contributors 

Pacific Northwest Farm Quad, 404 Review Bldg, 
Spokane, Wash. Comprises four separate state farm 
magazines, The Washington Farmer, The Oregon 
Farmer, The Idaho Farmer, The Utah Farmer. Oc 


casional technical articles to 1,500 words, mostly by 
local writers; always query first. No fiction except 
second serial rights f published books. Material 
largely staff-produced me how-to-do-it copy bought 
Photos: cover shots 8x10 vertical Northwest farm 
scenes. Cecil Hagen. ‘Modest rates; try to pay in pro 
portion to quality Acc 


Pacific Poultryman, Box 52], Palo Alt Calif 
Poultry management practices in the Far West 1,000 
1,500; also shorter articles. Photos with how-to-do-it 
captions. Roland C. Hartman. 2c, photos $3-$5 
Within month of acceptance 

Rural Gravure, 20 N. Carroll St., Madison 3, Wis 
A rotogravure magazine section used by more than 
200 newspapers in Indiana, Michigan, Ohio, Wiscon 


sin, Illinois, Minnesota, lowa. Buys photo stories as 
well as individual photos on farming, homemaking, 
and other subjects of interest to rural readers. Query 
Robert T. Murphy, Editor 

The Southern Farm and Home, Box 509, Mont 
gomery, Ala. General articles of interest to farmers 
and farm families, particularly in the South. How-t 
articles with illustrations; recipes; hints for home 
makers; ways to increase income. Cartoons, Address 
MSS. to Vivian Thomas. 3c, hints $3, recipes $3-$5, 


cartoons $5. Pub 
Successful Farming, | 716 Locust St., Des Moines 3, 
lowa. A very limited market for freelance contrib 
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TV vs. THE SHORT STORY 
It’s your choice. We offer a practical, 
in either TV 


technique or short story writing. 


Will Lozier 


Flushing 55, New York 


down-to-earth course 


134-25 Cherry Ave. 
Without obligation 

Writing for television 
[] Writing for magazines 


please send me information on 


STREAMLINING THE FEATURE, a new book by the author 
of the famous ‘PUTTING IT IN THE COLUMN,” now out. 
Price $2.50. Get a copy TODAY as edition is limited. 
Endorsed by such noted authors as Jack Woodford, Charles 
Carson, Cedric Windas, and others. Won Manuscripters’ 
award as “Outstanding Textbook for Writers.’ Former 
Screen editor says: ‘‘Combining informative matter with 
interesting personal anecdotes is a new approach in text- 
book writing. It drives home the points. | am sure the 
book will profit those who are fortunate to own it.” BEN 
ARID, 1141 7th St., Hermosa Beach, California. 


GAMBLE A BUCK? 


writing comic book 
FUNDAMENTALS OF 
No drawing 


That’s all it takes to learn about 
stories. My 15,000 word booklet 
COMIC SCRIPT WRITING, tells you how 
experience needed. Send your dollar to 


EARLE C. BERGMAN 


1255 North Gordon St. 
Hollywood 38, Calif. 


BOOK MANUSCRIPTS CONSIDERED 


t > publisher who offers authors early publi- 
»yalty, national d ition, and beaut 
fu bx ok A subjects welcomed Write, or 


Jirectly 


GREENWICH BOOK 
Attn. Mr. Taylor 89 Fifth Avenue 
New York 17, N. Y. 


SELL YOUR MATERIAL 


To the Digest, McCall’s and Coronet—yjust as 

r stu S are doing every week We have courses in 
writing (1) fillers 2) articles 3) short stories. Free 
feta Ask for course information by number 


THE WRITING SCHOOL 
1555 Luxor Road Cleveland 18, Ohio 


WRITE AS A PROFESSIONAL! 


individualized, per- 
basic 


Learn how through our new method of 


sonal instruction Send for outline synopsis of 40 


lessons, covering fiction and non-fiction technique 


American Institute of Professional Writing 
OL. Hoperaft, Director 
Alameda, New Mexico 


MANUSCRIPTS TYPED 


according to editorial requirements, neatly, expertly. 
Promptness a specialty—rush jobs accepted. 60c per 
1,000 words—50c above 10,000. Included free: extra 
first and last sheets and carbon. 


Shirley M. Mooney 


Hawkins, Texas 


POETS: Creative Instruction in Modern 


Techniques. Send $1.00 with | 
poem (20 line-limit) for analysis plus prospec 
tus: Poetry—An Oblique Approach. 


Ruth Averitte, M. A. 2253 Fairmount Ave., 
(Author of 4 books) Ft. Worth 10, Texas 


A SUPERB HOW-TO BOOK FOR POETS 


So clear beginners make astonishing progress 


So comprehensive advanced students find it invaluab 
Excellent for class use or individual study 
96 pages packed with the help you need to write successft 


One dollar postpaid 
Poem today 
GAIL BROOK BURKET 
1020 Lake Shore Drive 


le 


ally 


Order your copy of You Can Write a 


Evanston, Illinois 


POLK-A-DOT PRIMER for POETS 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar 
The Maples 


Learn To Write Poetry 


A Course In Writing Poetry (One Dollar Cash) 


Greenwood, Indiana 


POETS: Send self-addressed stamped envelope 

* for PRIZE PROGRAM. Quarterly 

$25; many other prizes. You will receive also descrif 

tion of HELP YOURSELF HANDBOOKS ($1 each) con- 

taining 999 PLACES TO SEND POEMS 

KALEIDOGRAPH, A National Magazine of Poetry 

(Published Quarterly; 50c copy; $2 a year 

624 N. Vernon Ave. 


prizes 


Dallas 8, Texas 


TO BE SET TO MUSIC 


Send one or more of your best poems today 
for FREE EXAMINATION. Any Subject. Im 
mediate Consideration 


Phonograph Records Made 
Crown Music Co., 1476-P Bdwy., New York 36 


POETS 


new 
yur only obligation 


We need poems for our series of an 
pay a small royalty. Y 


copy of the book containing your work 


THE CAXTON PRESS 


P. O. Box 143 Cincinnati 11, O 


hio 


Song Poems and Lyrics 
Wanted 
Mail to: 


TinPan Alley, Inc. 
1650 Broadway New York 19, N. Y. 


] 


| 


utors. Articles; no fiction or verse. Query after reading 
the magazine thoroughly. Kirk Fox. Acc 


The Utah Farmer. See Pacific Northwest Farm 
Quad. 
Wallaces’ Farmer and lowa Homestead, |9! 2 


Des Moines, lowa. Articles dealing with 
farming in the Corn Belt. Much of the magazine is 
staff-written. Cartoons. Photos. Arthur T. Thompson 
Varying rates for articles, pictures $4. Acc 

The Washington Farmer. See Pacific Northwest 
Farm Quad. 

Weekly Star Farmer, Kansas City, Mo. Farm news, 
stories. Photos. Roderick Turnbull. Rate not stated 
Acc. Query 

Western Dairy Journal, 4511] Produce Plaza, Los 
Angeles 58, Calif. A regional publication serving the 
dairy producing industry in Washington, Oregon 
California, Utah, Nevada, Idaho, Arizona. Interested 
in articles from this region—experiences with specific 
methods; also photo stories of dairy personalities 
activities, procedures. Is now planning 1957 editorial 
program and invites queries from writers as to pros 
pective articles. Also needs news correspondents in a 
few Communities in the region. Dick Crow, Editor; Jim 
Flint, Managing Editor. $1 a column inch, photos with 
caption $5. Acc 

The Western Producer, Saskatoon, Sask., Canada 
Subjects of general interest, with emphasis on rural 
material, Western Canadian anecdotes or history 
1,000-2,000. Fiction 1,500-2,000 with rural scene 


Grand Ave 


situations, humor—but nothing depicting farmers a 
hicks. How-to-do or general articles on theme, ‘‘Im 
prove the farm home,’ 500-1,000 with photos, in 
side and outside shots of good farmsteads. Rural 
scenic, unusual photos with captions of 100 word 
R. H. Macdonald. 35c¢ a column inch, photos $2.50 
up. Acc 


What's New in Crops and Soils, 2702 Monroe St 
Madison 5, Wisc. Addressed to farmer seed-grower 
USDA and college agricultural workers, county agent: 
agricultural teachers, seed, fertilizer, and equipment 
dealers, leading farmers. Reports of research results 
in crops and related fields, including farm equity 
ment, insect, weed and disease control, 600-1,500 
Fillers to 300 on new crop varieties, soil management 

nservation practices; news of crops and soil person 
nel. Photos for c shots. Cartoons. Sample copie 
available to prospective authors and artists.) L. G 
Monthey. 2c-5c, photos $5-$10, cartoons $5. Usually 
Acc., occasionally Pub 

Wisconsin Agriculturist and Farmer, Racine, Wisc 
Timely articles, maximum of 800 words, dealing with 
Wisconsin farm people or Wisconsin farm operations 
Cartoon Arthur G. Broughton }1 phot $s 
cartoons $4 up. Acc 


soils, 


ver 


2c 


should ttin 
study 


Mes 


seriously, before 
the ideals and 

He should then send 
his best and most spontaneous work, alway 
ish but with the diserim 


por 


/ work to them standards 


arious maga 


thout slai ‘slanting,” 


nating selection of those of hrs por ms which seem 

st appropriate to the magazines questre 

ven as he would choose a certam suit for ace) 


n function, appearing at no place in an unwor 


thy garment.—lilith Lorraine in Flame 


FREE 


The valuable brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you‘re tired of failure, send for this brochure and my FREE pamphlet which gives details of how | 


work with writers. 
work with you won't cost you a penny! 


If | take you in my limited circle of writers, you‘ll become a selling writer or my 


GEORGE KELTON 


MALIBU 1, 


CALIFORNIA 


AUTHOR & JOURNALIST 


POEMS WANTED 


PATRICK 
Holiday 


by 


editor of 


SOME of the finest writing being put in print 

today is in the top magazines of America. Much 
ol it, in every category, is genuinely distinguished 
and finds ity way eventually into book form and 
best-seller lists. 

I don’t thing it’s far-fetched at all to assume that 
the greatest novelist in American history is living 
today and that the greatest novel in American his 
tory has been published or will be published in oun 
ume. LT dont know who that great novelist might 
be—it's a little early to apply the proper perspec 
tive. Tt might be Hemingway. or Faulkner. 01 
Schulberg, or Weidman, or O'Hara, or Styron. ot 
Salinger, or Steinbeck, or O'Connell, or any one of 
a dozen others who perhaps have their best: work 
ahead of them or who are just emerging upon the 
literary scene. 

I would say almost categorically that the Ameri 
can short story is at its verv height today. It has 
become a true art form, and even the old-fashioned 
slur of “slick paper short story” is no longer valid 
because the so-called slick papers are using the best 
writers and have vastly and intelligently broadened 
the field within which those writers can move. 

In my opinion, the greatest poet in’ American 
history is alive today and is still writing. Pe rhaps I 
am outrageously prejudiced in his behalf because 
he comes from, and still lives in, my home town of 
Rutherford, New Jersey, where we fast 
friends as fellow-townsmen, and fellow ball plavers 
I might say he is an infinitely better poet than he 


became 


was a pitcher. His mame is William Carlos Wil 
liams, Dr. William Carlos Williams. Remember 
again, please one man’s opinion. 


In humor, we should brook no argument at all 
as to the SUPCTLOTIES of today’s American 


You need go no further than S.J. Perelman 


Ists. 


From Editors’ Desks to You 


Continued from Page 9 


Bryn Mawr, Pa.. heavy 
stock of manuscripts. It still Considers queries but 
ideas must carry particular appt al to be acceptable 
The magazine confines its material to musical mat 
ters. Guy McCoy is editor 
| 
Soul Magazine, Washington. N. J.. is interested 
in- articles “which dramatize the Importance of the 
Blue Army of Our Lady of Fatima in all Catholic 
organizations of C., Legion of Mary, Sodalits 
Rosary Society, etc.) The magazine wants 
articles with photographs showing unusual wavs in 


reports a OVE) 


also 


which the Blue Army is being spread. ‘The Blue 
\rmy is a crusade for world peace. 
Length of articles desired is 800-2.500) words 


Rates vary according to the quality of the articles 
and pictures. Address Ellis Schweitzer, Assistant 


Editor. 


JUNE, 1956 


American Writing Is at its Best 


and James Thurber to prove the potnt. Tn addi 


tion to the inventiveness and fantasy skill of these 
gentlemen, it should) be remembered that 
both are exquisite writers, true literary giants, and 
worthy of study for stvle as well ay for laughy. 

History, in our time, has finally emerged from 
its dust bow] of dryness, and become a stirring part 
of our national literature. People like Bruce Cat 
ton, James Street, Benny DeVoto, and Jim Bishop 
have not only opened obscure and long-locked 
doors in our national mansion, but have made our 
passage through them and into the rooms beyond. 
exciting and fascinating. 

In the nomfiction field. | again feel that todav’s 
writers are the best in our historv. One 
for this is that sheer economy has pretty much 
forced them to be. I mean by this that the ex 
tremely tough lot of a freelance writer these davs 


two 


reason 


has forced the less good of them out of the field 
altogether and compelled the survivors to get 
better all the time lest they too vet forced out. 


The romantic days of living in a garret, on an 
income that a close resemblance to zero. are 
Phere are no more garrets, as thev've all 
cer turned into penthouses. And there are no 
more cheap meals, even in Greenwich Village, even 
in the quaintest and most unsanitary of restaurants. 

Today's freelance non-fiction writer has to be 

order to freelance and to stav a 
He must work hard, he must be meticulous 
research, and he must hone his stvle. In 
therefore, the quality of the non-fiction 
irticle has gone up. 


bore 


vone. 


in 
write) 
in his 


evitably, 


Th foregoing from an address by Mr. Pat 
Ck to the 1956 National Ed tor-kducator Con 
Ne York City. 


Chicago, wants single page business features 


Business Magazine, 14660 Ravenswood 
\ve 
Hlustrated with one chart or picture. LL. Van 
Houten, the managing editor. is fed up with re 
Writes of publicity releases, Clippings. and. off-the 
cull Copy. He insists on authentic research or in 
terviews. His magazine 


ment why in’ business. 


emphasizes the manage 
Payment for one page 
features is S25 each. 

Central Park. Skokie, 
especially wants “controversial topics creating argu 
ments and reader interest, including shooting tips 
and techniques.” As its name indicates. the mag 
azine confines its material to the gun field. Pay 
ment is 5¢ a word, S35 a photograph, on acceptance. 
Ben Burns is editor; William B. Fdmonds, tech 
nical editor. 


Guns Magazine, 8150 


29 


Books for Writers 


In this department are reviews of new books of 
special interest to writers. As a service to its read 
ers, Author & Journalist will supply any of these 
books at the published price postpatd. Send orde) 
with remittance to Author & Journalist, 7373 Na 
tional Bank of Topeka Building, Topeka, Kansas 


AND APARKELING. by George 
Edition. Rinehart & Company. 


ARTICLE WRITING 
Bird. Revised 
06 pages. Sd. 
\ comprehensive book, primarily for the begin 

ner, on all types and lengths of articles. “Thy 

author, a professor of journalism in Syracuse Uni 
versity. discusses with examples. sources, queries, 
leads, titles, stvle. illustrations, fillers, markets, and 

many other matters. Fach chapter iy followed by a 

series of usetul training steps. 

The material on markets is not too accurate—but 
this is likely to be the case in anv book coverage of 
so fluid a subject. 


SOMETHING ABoUT My FATHER AND OTHER PEOPLE 
by Charles Angott. Thomas Yoseloff. 366 pages. 
$4.50. 

The writer interested in producing the subjective 
story of high literary quality will find fine examples 
in this collection by an author well known to 
Author & Journalist readers. 

They have just the balance of character, 
and philosophy typical of the best in this type of 
fiction. Dealing with Jewish life. chiefly in Boston, 
ithe stories make the reader know not only. the 
individual persons but the society in which they 
move, 


Story 


Pur Rooter orf Row, by Edward 
Uhlan. Exposition Press. 248 pages. 53.50. 
The unconventional autobiography of a 

who started with SIO and 


energy and is now head of a big subsidy publish 


man 
countless charges of 
ing house. 

Whether vou agree or disagree with Mr. Ublan’s 
views about publishers and publishing. vou cannot 
fail to find in this book spirited argument. amusing 
and reflections, and a 
toward sacred cows 


CES wholesome 


Writers Artists’ Year Book 1956. The 
Macmillan ompany. 106 pages. 52.25 
The fortyv-ninth annual edition of the 
evuide to) British markets fon IMANUSCLIpts 
pretty thoroughly periodicals and) book publishers 
in Great Britain and the 
British Commonwealth. There is an inadequate 
attempt at coverage of the United States 
Some 1,500 periodicals and 750 book publishers 
literary 
froures 


AND 


Mayor 
COVETS 


nations belonging to the 


Numerous 
and other 


are listed—and also 
theatrical producers 
to writers. 

Lhe book is indispe nsable to the writer seriously 
interested markets 
outside the United 


agents 


in selling to Enelish-laneuage 
States and Canada 


1950 Nationar edited by the 
Rev. Felician A. Foy, O: F. Anthonis 
Guild Press. 704 2.50 clothbound, S82 
paperbound 
\ handy book fon 

with religious subjects. 

Catholic 

the editorial requirements of some 50 


pages > 


dealing 
than 


relerence Writers 


section lists more 
900) Roman and 


with 


Magazines Wspapers 
that 


use freelance material. 


New Data on Writers’ Conferences 


State 
instead of 


The fee tor attendance at the Montana 
University Writers’ Conference is S25 
S50 as erroneously announced earlier. 

The dates are July 16-21. Further information is 
available from Professor H. V. Larom, Montana 
State University, Missoula, Mont. 

The League of Utah Writers has again changed 
the dates for ity annual Writers’ Roundup. ‘The 
new dates are September 14-16. 

Address the president, kdward R. 
Kast, Eighth South St.. Salt Lake Citys 

Several conterences not hitherto announced will 
be held in the summer: 

Uniwersity of Minnesota Writers’ Workshop, 
Madeline Island, off Bavfield, Wis. July 22-Aug 
ust 16. Subjects: fiction, non-fiction, publishing 
and editorial problems. Professor Mitchell  V. 
Charnley, director; Margaret Culkin Banning and 
others. Address General Extension Division, Uni 
versity of Minnesota, Minneapolis 14, Minn. 


Tuttle, 231 
Utah. 
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Calit 
Fred 
Arts 


Idvilwild 
short storys 


Idvilwild 


Idyllwild Woriters 
June 29-July 1. Subjects 
erick B. Shrover, director. 
Foundation, Idyllwild, Calif. 

New York City Woiters 
College, Staten Island, 
fiction, non-fiction, radio, television 
pictures, poetry. Gorham Munson, director 
Charles Angotl, Hallie Southgate Burnett. R 
Hays. Marianne Moore. Address NYC Writers’ 
Conterence, Wagner College, Staten Island 1, N.Y. 

Vew England Woiters’ Conference, Sutheld, Mass. 
July 27-August 5. George Abbe, Madeline Mason 
directors; Charles D. H. Revnolds, Charles Fenton, 
Walker Gibson, George P. Elliott, Lawrence 
Holmes. Address New England Writers’ Con 
ference, Sufheld Academy, Suffield, Mass. 

The Writers’ Institute, University of Wisconsin. 
Madison, Wis. June 25-August 18. Professor Paul 
Fulcher, chairman. Addres Professor Paul Fulcher 
46 Bascom Hall, University of Wisconsin, Madison, 
Wis. 


Conterence 
novel 


A\ddre 


Wagener 
July 10-20. Subjects 
motion 


Conterence 


Stage, 


AUTHOR & JOURNALISI 


| 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent inser- 
tions of the same copy; no agency commission allowed. 
Checking copy 10c extra. Copy and remittance must 
reach us by the 28th of the second month preceding 
insertion. Critics, courses, agents, typists, may use 
display advertising only. AUTHOR & JOURNALIST, 
1313 National Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, MAGAZINES, NEWSPAPERS 


FLIGHTS TO HAPPINESS book. Questions—How high is up? 
How low is down? How faraway is near? How close is 
foraway? Is it wrong to plan and scheme in life? Define 
plans, schemes, discipline. Over 30 such explanations plus 
many other subjects. Interesting, beneficial reading, in- 
formative, revelation-revealing, versatile, prolific, of self- 
inspired, original concept. Off the press, ready to mail. 
Read our Author & Journalist ad, May ‘56, page 17. Only 
$5.00 a copy, explanatory folder for 3c stamp. Address 
ACTION PUBLISHERS, P. O. Box 215, Station D, Cincinnati, 
Ohio. 


DOLLARS FOR FILLERS, 10c; Winning Tips, 10c. Pattillo 


Agency, Clanton, Alabama. 


LIFE WITH HAPPY COAL MINERS. 50c. Poul Harris, 422 


North Fourth Street, Cambridge, Ohio. 


WANTED EVERYWHERE—Book Stores, Gift Shops, Individuals 
to sell my new American novel, subject TICONDEROGA 
TO YORKTOWN. Send $2 for copy to Alice Michalesi, Post 
Box 528, Morristown, New Jersey. 


FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 


WANT TO WRITE cartoon gags? Charles Dennis's book on 
gog-writing is the finest ever published on the subject. 
$2.95. Complete satisfaction guaranteed. Earle Tempel, 
Box 430, Van Buren, Ark. 


BE SURE TO READ Bohre’s ‘Seven Poems,” and Browning's 
"Vain Babblings.”” Each, cloth, $1. Caxton Press, Cincin- 
nati 11, Ohio 


DON’T YOU DARE GIVE UP! A winner never quits: o quitter 
never wins. Read: WRITERS, HERE'S YOUR BONUS—10 
chapters. Informative: Inspirational: Instructive. $1. Eloise 
Cozens, New Smyrna Beach, Flo. 


New, copyrighted 
Box 143, Flatbush 


HOW TO SELL YOUR MANUSCRIPTS. 
booklet gives expert advice. Only 40c. 
P. O., Brooklyn 26, New York. 


YOU CAN CHANGE THE WORLD, 40c postpaid. Put Christo- 
pher ideals to work. Joseph Winters, Box 333, Pleasant- 
ville, N. J. 


MARKETS 


INFORMATION GUIDE for cartoonists and gagwriters. Full 
of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10c for trial copy. Infor- 
mation Guide, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each postpaid. October, 
1954 (Little Magazines). May, 1955 (Comic Books). Au- 


gust, 1955 (Greeting Card Verse, Plays, Syndicates). 
September, 1955 (Specialized Magazines October, 1955 
Religious Magazines, Company Publications). November, 


December, 1955 (Business Publi- 
January, 1956 (Handy Market 


1955 (Book Publishers). 
cations—Trade Journals). 


List). February, 1956 (Juvenile Magazines). March, 1956 
(Filler Markets). April, 1956 (Poetry, Including Light 
Verse May, 1956 (Short-Short Stories). Send 25¢ each 


(coin or stamps) to AUTHOR & JOURNALIST, 1313 Na- 
tional Bonk of Topeko Bidg., Topeka, Kansas. 


1956 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 
Articles by top-name authors 
A different market list in every issue 


Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my subscription 
$3 for 2 years (saving me $3 over 
single copy cost 
$2 for 1 year (saving me $1 over 
single copy cost 
50c additional per year outside U.S.A 
(Single copies 25c each) 


Name 
Street 


City & State 


SERVICES 


EDDIE GAY’S GAG SERVICE. Original Material Only. 100 
gags for $1 on each of the following subjects: Outer 
Space, Cost of Living, Nightclub, Racetrack, Miami, and 
Winter. Eddie Gay, 242 West 72nd St., New York 23, N.Y. 


PHOTOGRAPHS FOR WRITERS. Reasonable. Paul's Photos, 
3702 Lakewood Ave., Chicago 13. 
YOUR STORIES adapted for television. 

Page 25. 
ABC SHORTHAND IN ONE WEEK $2.00. 
Zinmon. 215 A West 91, New York 24, N. 
WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
poge 19. NATALIE NEWELL, Ghostwriter 


EARN MONEY WRITING Features and fillers. 
ticulors. Ralph Underhill, Beebe, Arkansas. 


See Will Lozier’s ad, 


Returnable. 


Send for par- 


PERSONALS 


READ THIS. Good characterization is the key to more sales 
Do you write for fun or profit? You need SCB Character 
Kit to help build realistic characters. Kit contains nearly 
3000 traits, wheel, charts, etc. Rush $2 for Kit. Improve 
yourself with Psycho-Intelligence Test—only $1. Learn to 
draw quickly, easily with amazing ART-GRID—S1. Ask 
for FREE information. BLOIS, 3159 East 28th Ave., Van- 
couver, Canada. 


WRITERS, ARTISTS, POETS, COMPOSERS, join and work to- 
gether. Cartoonists sell more with gagwriters idea, novelty 
and money-makers teams for balance, friendship, help. 
Send particulars and $1.00 Chuck Brooks (B), 4207 S. 
Dole Mabry, Tampa, Fla. 


AUTODYNAMICS Unlocks Your Subconscious swiftly, cre- 
atively, effortlessly. Free Amazing Brochure. Box 847 


(N-6) Occan Park, Calif. 


SOCIAL 
+ Correspondence Club 
EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
pee to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 


Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 


| 
ADEAS ... 


BEFORE CHOOSING A PUBLISHER 
FOR YOUR BOOK... 


—learn about the two major advantages you get from 


Vantage Press—for which you pay no more! 


ADVANTAGE No. experienced, aggressive sales staff. Proof: 


this staff, in 1955, sold over $500,000 worth of books at retail—more book 


sales than were scored by anv other cooperative publisher—thus carning 


Vantage authors record-high royalties. If vou want vour book to sell 


don't overlook this important reason to choose Vantage Press 


ADVANTAGE No. 2—/ skillful editorial board able to recognize 


potential best-seller material Proot one | intage title Jehovah's Wit 


nesses, Sold almost 100,000 Copies in 1955, thereby breaking into official 


best-seller lists in all mayor cities, ine luding ten weeks on the top rated 
New York Times Vist No othe) cooperative publisher has ever had a 
seller. 


best 


Vantage offers you one of the most successful 


cooperative publishing plans available today 


Cooperative publishing, as conducted by finest issued today. (3) You are guaranteed 
2 g 

Vantage Press, could be the key to vour liter- a rovalty of 40°) on every book—not the 5 to 

ary success just as it has been for other Van 15° which commercial publishers give vou. 


1) You have a chance to bring vour work 


tage authors. Our publishing plan has sev 


to the attention of the critics, the trade, the 


cral major advantages, among them public, movie studios and reprint houses. 

(1) You are assured of a specific time of (5) You are guaranteed national advertising 
publication—no three- or four-vear wait to se on vour book. (6) And for all this, vou pay 
your work in the market. (2) You are as no more than vou would pav elsewhere for 
sured of a beautiful book, Comparable to the less service. 


In Calit.: 6253 Hollywood Bivd., Hollywood 28 


I 
Vantage Press, Inc., 120 West 31 Street, New York 1, N. Y. 
In Washington: 1010 Vermont Ave., N.W., Washington 5, DC. | 


SEND 
FOR 
FREE BOOKLET 


Learn how we can publish your book 

teday for our helpful, 24-page illustrated 
brochure packed with sound ideas for 
every writer. It is titled To the Author 
in Search of a Publisher, and is free for 
the asking. Simply write for Booklet BR, 
or mail the coupon to VANTAGE PRESS, 
WC., 120 W. 31 St., New York 


| | 
FREE! ..... 


